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1. Executive Summary 

 
Brilliant! Hands on, imaginative - art without the stuffiness! 

Visitor to Generation AIR 
 

 
About the Generation Tour 
 
The Generation Tour was a project funded by Arts Council England's Strategic 
Touring Fund which aimed to attract family audiences to four contemporary art 
galleries in the north of England. 
 
There were four exhibitions: 
 

¶ Generation AIR by Spacecadets 

¶ Generation NOISE by Owl Project 

¶ The Tree, The Caterpillar and The Butterfly by Aether & Hemera 

¶ Musical Chairs by Hellicar&Lewis 
 
They toured these four galleries between September 2014 and September 2016. 
 

¶ The DLI Museum and Art Gallery, Durham 

¶ Gymnasium Gallery, Berwick 

¶ Central Art Gallery, Ashton-under-Lyne 

¶ Towneley Hall, Burnley 
 

Audience development 
 
The audience development was coordinated between two communications 
specialists and the gallery curators who employed a research based approach to 
communicating with families. They worked with focus groups to find out what families 
in these regions wanted from a day out and what they currently thought of visiting 
contemporary art galleries. 
 
In brief, these focus groups and knowledge gained from other research around 
engaging families with art showed that families: 
 

¶ Wanted a hands on experience which was opposite to how they perceived 
contemporary art galleries to be. 

¶ Could be turned off by the very words 'art' and 'artist'. 

¶ Needed to know that it would be an easy experience practically speaking eg 
Good facilities for families, easy to find, easy to park, toilets etc. 

¶ Liked colourful communications literature that was instantly recognisable as 
'for families'. 
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Animation events and workshops were also run alongside the exhibitions to give 
visitors a deeper engagement with the art and to attract more visitors. 
 
Venue staff were trained in what to expect from a family audience. 
 
 

The results 
 
Did the Tour bring in a new family audience? 

 
Analysis of postcard questionnaires completed by 1,435 visitors shows that 83% of 
respondents were visiting as a family. 43% had never visited the venue before. 45% 
said they specifically came to see the Generation exhibition.  
 
The evidence showed that these visitors were not previously frequent attenders of 
art galleries. 14% of total respondents had never visited an art exhibition before. 
33% said they visited galleries once a year and 30% every three months showing 
that the majority of visitors were infrequent. 
 
Anecdotally, most venue staff agreed that there were more families to be seen in the 
venue. 
 
The exhibitions gave venue visitor numbers an overall boost - all venues saw a year 
on year increase in visitor numbers in total across the four exhibitions except for 
Towneley Hall which saw a small decrease probably because of an unusually large 
scale event that was held the previous year. 
 
Did the families enjoy the exhibitions? 
 
View interviews with families at the DLI Museum and Art Gallery's Generation 
AIR exhibition 
 
View interviews with families at Central Art Gallery's The Tree, The Caterpillar 
and The Butterfly Exhibition 

 
The postcard questionnaires statistically showed that families rated the exhibitions 
highly with an overall average score of 8.7 out of 10. Full marks (10 out of 10) were 
given by 43% of respondents. 
 
81% said that the exhibition had improved their opinion of the venue, 86% said it was 
clearly aimed at families and 80% said that their children liked it. 
 
This positivity was echoed by the comments on the postcards with many enthusiastic 
remarks left praising the exhibitions with the words 'fun' and 'interesting' particularly 
standing out. 

 
  

http://www.2daymedia.com/fotoweb/linkgen.asp?linkid=GenerationAirPREVIEW1_2016212133419717
http://www.2daymedia.com/fotoweb/linkgen.asp?linkid=GenerationAirPREVIEW1_2016212133419717
https://youtu.be/H6s58CphNk8
https://youtu.be/H6s58CphNk8
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Did the additional events add value? 
 
The workshops and animation events were enthusiastically received and feedback 
suggests that they enhanced family's enjoyment of and engagement with the 
exhibitions as well as helping to boost visitor numbers. 
 
They were also useful in bringing in larger family audiences at key holiday times and 
gave the opportunity to work with local artists and tailor the event offer at each 
location. 
 
These events also had a role to play in motivating families to try something new, 
particularly in the case of events held outside of the venues to give families a taste of 
what to expect, help to create a 'buzz' around the exhibitions and encourage word of 
mouth recommendation. 

 
Were there challenges for the galleries in welcoming more 
families? 
 
The staff questionnaires suggest that, for the majority of staff, it was a pleasure to 
see families delight in interacting with the exhibitions. 
 
However, there was a conflict between the need for families to feel they were able to 
freely interact with the exhibits and the robustness of the exhibits in coping with this 
level of interactivity. The frequent breaking down of exhibition elements was an issue 
for all of the exhibitions which had an effect on visitor enjoyment and staff workload. 
 
It was suggested that in venue interpretation could have done more to help guide 
families as to how the artwork could be interacted with more gently and perhaps 
educate them about the difference between an art exhibition and a play area. In the 
feedback comments, there was a general sense that families wanted more in the 
way of interpretation in order to get the most from the exhibitions. 
 
Another solution would be to increase budgets for more robust artworks and 
increase the number of staff to help guide the families. It was also suggested that the 
marketing materials could make clearer that the exhibitions were art rather than a 
standard family day out, although this is perhaps opposite to the idea that families 
who are less culturally confident may be put off by a more cautious approach. Many 
strands of the research evidence that the hands on nature of the exhibitions was a 
major factor in their success. 

 
Were there particular challenges associated with running a tour? 
 
On the whole, curators and artists agreed that the tour had been very well organised. 
There some issues around agreeing responsibility for installing and maintaining 
exhibitions between artists and venue technical staff, exacerbated by the frequent 
breakdown of the exhibits.  
 
There is no doubt that in some venues the exhibitions worked better than others due 
to the differences in the character of the spaces. However, it would have perhaps 
required a higher budget for artists to familiarise themselves in more detail with the 
needs of each venue and adapt the exhibitions accordingly. 
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Was the marketing approach successful? 
 
Staff and curator questionnaires anecdotally agreed that the marketing had been 
effective. The visitor questionnaires showed that 43% (the majority that answered) 
had heard about the venue/exhibition via website, leaflet, press, poster and 
children's centres which all formed part of the marketing campaign. 
 
Word of mouth was the next most common way for visitors to hear about the 
exhibitions. This backed up prior knowledge and the communications team aimed to 
maximise this through their strategy of running events, engaging children's centres 
and sharing visitor reviews. 
 
Working with Children's Centre's was challenging because of the difficulties with 
centres closing and their staff being under resourced. However, in future there are 
definitely opportunities in working with community groups to facilitate deeper 
engagement with the exhibits and to hear audience feedback in detail. 
 
Some of the staff questionnaires and the visitor comments suggested that the 
marketing literature had perhaps given visitors unrealistic expectations of what to 
expect from the exhibitions. In the case of Generation AIR this could have been 
down to the fact that the North West venues did not have one element that was 
pictured in the literature - this was not known when the literature was initially 
produced. Also the literature was, by necessity of timing, written before the 
exhibitions were constructed and so the reality of exhibition manifestation was not 
100% known. 
 
However, it should be born in mind that the majority of the visitors were very 
impressed by the exhibitions and this was reflected in the approval ratings. 

 
Are the venues now in a better position to welcome family 
audiences in future? 
 
Curators agreed that they have learnt a great deal about how best to engage families 
with contemporary art as a result of this project, plus how to avoid the pitfalls that 
can affect visitor enjoyment and venue workload. They also learnt much about how 
to effectively manage collaborative touring exhibitions.  
 
For other venue staff, the questionnaires showed that their main learning was that 
there was very much a demand for exhibits that were more interactive than 
traditional static fine artworks and there were many benefits in welcoming families 
into venues. 
 
The families themselves learned that a visit to a contemporary art gallery can be an 
enjoyable, satisfying experience.  
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Generation Tour Evaluation 
 

2. Introduction 
 
The Exhibitions 
 
The Generation Tour was run by four contemporary art galleries in the north of 
England between September 2014 and September 2016. They were: 
 

¶ The DLI Museum and Art Gallery, Durham 

¶ The Gymnasium Gallery, Berwick 

¶ Central Art Gallery, Ashton-under-Lyne 

¶ Towneley Hall, Burnley 
 
Funded by Arts Council England's Strategic Touring Fund, the tour intended to bring 
more families into the venues as this audience demographic was under represented. 
The Tour commissioned a total of four brand new contemporary art exhibitions in two 
phases: 
 

¶ Phase 1 - September 2014 to October 2015: Generation AIR by Spacecadets 
and Generation NOISE by Owl Project 

¶ Phase 2 - October 2015 to September 2016: The Tree, The Caterpillar and 
The Butterfly by Aether & Hemera and Musical Chairs by Hellicar&Lewis. 

 
The Tour was run by the curators of each venue plus two freelance communications 
specialists were employed to research and engage the audience as well as work 
with the curators to plan a range of animation events and workshops to deepen 
audience engagement and raise the profile of the exhibitions. 
 
More detailed information about the Generation Tour, including images, can be 
found on the website: www.generationtour.org.uk 
 
Generation AIR 
By Spacecadets 
 
Generation AIR consisted of a collection of giant inflatable organisms inspired by the 
human body.  
 
The exhibition was interactive in various ways - there was a large 'blood and bone' 
tunnel that could be crawled through, droplets that could be handled and tactile 
'blood' cushions. Some of the exhibits hung from the ceiling and visitors could lie 
underneath. They were accompanied by sounds and lighting that added to the 
ambience and the sense of being inside organisms. 
 
Some of the venues had additional parts of the exhibition - brightly coloured 
'microbes' that hung from the ceiling and slowly inflated and deflated as though they 
were breathing and also wheely cushions resembling blood cells. 
 
  

http://www.generationtour.org.uk/
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The artists 
 
West Yorkshire based Spacecadets Air Design (spacecadets.com) describe 
themselves as designers and inventors of the unexpected, creating temporary 
inflatable sculptures and environments for visual, arts and cultural events, digging 
out the unknown undiscovered parts of the imagination, transforming landscapes 
and opening minds. The Spacecadets are Jamima Latimer and Louise Miller. 
 
 
Generation NOISE 
By Owl Project 
 
This exhibition was made up of a range of wooden machines that made noises 
caused by human interaction. 
 
Visitors could make their own 'sound wave' by cutting out a circular disc and spinning 
it on a turntable. The disc was 'read' by a laser that then created a unique noise 
through the machine. Machines could also be played in other ways to make noise, 
such as a handle that could be turned at varying speeds, a mixing deck with tuning 
knobs and a light powered sound maker.  
 
The wooden appearance of the machines contrasted with the state of the art sound 
technology they employed.  
 
The artists 
 
Owl Project (owlproject.com) is a collaborative group of artists consisting of Simon 
Blackmore, Antony Hall and Steve Symons. They work with wood and electronics to 
fuse sculpture and sound art, creating music making machines, interfaces and 
objects that intermix pre-steam and digital technologies.  
 
They draw on influences such as 70s synthesiser culture, DIY woodworking and 
current digital crafts. The resulting artwork is a quirky and distinctive range of 
musical and sculptural instruments that critique human interaction with computer 
interfaces and our increasing appetite for new and often disposable technologies. 
 
 
The Tree, The Caterpillar and The Butterfly 
By Aether & Hemera 
 
This exhibition created an interactive garden in each venue, with three distinct areas 
- a field of butterflies that would change colours in different ways by responding to 
visitor's movements using Xbox Kinect technology, a wall of birdhouses that played 
birdsong responding to selections made via a bespoke app and a virtual watering 
can that when poured caused a pea tree to grow through the use of led lights. The 
LED lights also projected a crawling caterpillar that moved as the pea tree 'grew'. 
 
The artists 
 
Aether & Hemera is a multi-disciplinary art and design studio, producing work that 
lies at the intersections of contemporary installation, lighting art and interaction 
design. 
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Founded in 2008 by Gloria Ronchi and Claudio Benghi, the collective often utilises 
the medium of light combined with digital media to create engaging spaces that 
connect people with their environment. Their vision is to provoke memories, explore 
aesthetic interactions and elicit feelings of connective human experiences in a 
required-to-participate audience.  
 
 
Musical Chairs  
Hellicar&Lewis 
 
Musical Chairs was a circle of traditional wooden chairs, each making a different 
musical sound when sat upon. The music would change when a seated visitor made 
contact with another visitor sitting in the circle, creating a great variety of possible 
musical combinations. 
 
The artists 
 
Hellicar&Lewis (hellicarandlewis.com) was founded in 2008 by Pete Hellicar and Joel 
Gethin Lewis with the express aim of building a creative business around open 
source, based upon their mutual lifelong fascination with building systems (physical 
or digital) that engage people in real time. Hellicar&Lewis is now disbanded. 
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Communications Approach  

The target audience for Generation was families with children under 11. These were 

identified as being an under-represented audience for the venues and contemporary 

visual art. 

Therefore the communications approach needed to: 

1. Appeal to the family audience (who do not have strong engagement with     

arts/culture) 

2. Be flexible enough to work across 4 venues, 4 artist commissions, print, digital 

and in venue interpretation 

3. Be consistent enough to act as a visual identifier across time/venues/artists 

4. Be fun/exciting/innovative and stand out from the crowd of communications that 

bombard our families on a daily basis  

  

The plan included: 

¶ Focus group research with families from local childrenôs centres to gain 

insight in how to reach families and understand their needs and opinions 

about art, culture and leisure. 

¶ Design development of a Generation brand that was friendly, fun, exciting, 

and definitely for families.  

¶ Inclusion of specific family friendly information across leaflets/website.  

¶ Description of the artistic concept in a way that spoke to families and not the 

usual visual art audience - across all communications including in venue 

interpretation. 

¶ Selected media to specifically target families ï adverts in Primary Times 

magazine, posters and leaflets distributed and displayed in family friendly 

places across the areas, PR to family media and online listings, website and 

twitter page. 

¶ Animation events to reach families in and out of the venues with an extra 

workshop, event or activity. 

¶ Organised trips with the childrenôs centres to experience the exhibitions and 

venues. 

¶ Family friendly staff training to prepare front of house staff for the new family 

audience. 

 

Please see Appendix 8 ï Marketing materials examples for visual reference to the print 

communications produced. 
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3. Quantitative Evaluation 

Visitors to the Exhibitions 
 
Background to the figures 
 
Each venue provided visitor figures for the period during each Generation Exhibition 
and for a similar period during the previous year.  
 
Influences on the figures that should be noted: 
 
All of the venues (except for Gymnasium Gallery) have other exhibition rooms 
therefore we cannot assume all visitors saw or came to see the Generation 
Exhibition, so it is important to consider the visitor figures alongside other data when 
drawing conclusions. 
 
The venues have different admission rates/policies. Central Gallery and Gymnasium 
Gallery are free, Towneley Hall is free except for non Burnley residents and DLI 
charged admission for adults and children ï although there was a discounted family 
ticket available during the exhibitions. 
 
Exhibitions were shown at different times of the year in venues and it may be easier 

to encourage a family audience to visit during summer rather than during winter 

months. Also not all of the Generation exhibitions had the same duration at each 

venue ï in particular The Tree, the Caterpillar and the Butterfly at Towneley Hall in 

Jan/Feb 2016 was on for a much shorter time than any other exhibition ï hence we 

have tried to pro rata the visitor figures for this. 

Comparison with a previous period may not provide an accurate benchmark, if the 
previous period was not typical.  
 
Unfortunately the DLI closed end March 2016 at the end of the final Generation 
exhibition. The closure may have influenced Generation visitor figures adversely or 
positively, and it will have had an impact on the staff motivation.  
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Total Visitor Figures 
 
Generation Air 
 
39,666 visitors in total across 4 venues  
16% increase against same period in previous year  
 
Generation Noise  
 
30,094 visitors in total across 4 venues  
2.7% increase against same period in previous year  
 
Musical Chairs 
 
29,344 visitors in total across 4 venues 
2% decrease against same period in previous year 
 
The Tree, the Caterpillar and the Butterfly 
 
24,131 visitors in total across 3 venues 
3% increase against same period in previous year 
 
Key observations: 
 
All venues saw an increase in visitor numbers in total across the four exhibitions 
except for Towneley Hall which saw a small decrease in visitor numbers when 
compared to previous years. This was influenced by the unusually high visitor figures 
in the year preceding the Noise exhibition due to WW1 centenary.  Towneley did see 
increases in visitors for AIR and Musical Chairs. 
 
Individual venue figures: 

 
 
DLI achieved the largest increase in visitor figures during Air exhibition, with an 
increase of 28% compared to the same period in the previous year.  
 
Central Art Gallery saw the largest increase in visitors during Noise and Tree 
exhibitions, with increases of 49% and 37% respectively, when compared to the 
same period in the previous year. 
 

Visitor 

Numbers

During 

exhibition 

Previous 

year

 % 

increase 

During 

exhibition

Previous 

year

 % 

increase 

During 

exhibition

Previous 

year

 % 

increase 

During 

exhibition

Previous 

year

 % 

increase 

Total During 

Exhibitions

Total 

previous 

years

Overall % 

increase

Central Art 

Gallery
3,973 3,282 20% 5,241 3,510 49% 6,312 3,973 37% 4,614 5,241 14% Ź20,140 16,006 21%

Towneley 

Hall
21,355 19,414 10% 14,982 17,455 14% Ź4,071 5,028 12% Ź15,238 14,982 2% 55,646 56,879 2% Ź

DLI & 

Durham Art 

Gallery

10,047 7,866 28% 6,990 5,573 25% 8,875 10,047 12% Ź7,605 6,990 9% 33,517 30,476 10%

Gymnasium 

Gallery
4,291 3,768 14% 2,881 2,773 4% 4,873 4,291 14% 1,887 2,881 32%Ź13,932 13,713 2%

Total 39,666 34,330 16% 30,094 29,311 3% 24,131 23,339 3% 29,344 30,094 2%Ź 123,235 117,074 5%

Total During ExhibitionsAIR NOISE
Tree, Caterpillar 

and Butterfly
Musical Chairs



13 
 

For Musical Chairs exhibition, both Towneley Hall and DLI delivered an increase in 
visitors with an increase of 2% and 9% respectively compared to the same period in 
the previous year. For Tree exhibition, both Towneley Hall and DLI saw a 12% 
decrease in visitors. For Towneley Hall this could have been due to the short 
duration of the exhibition (15 days) and the timing (Jan/Feb) when the hall was only 
open during weekends. For DLI it could have been that the high increase in visitors 
for Air (28%) during the same time the previous year, could just not be sustained in 
the next year by Tree exhibition. It is still reassuring to see that the figures for Tree 
for DLI were still 13% higher than the same period before Generation exhibitions 
launched.  
 
Towneley Hall had the lowest percentage increases in visitor numbers across Air, 

Noise and Tree exhibitions, but as it had the largest number of visitors and is by far 

the largest venue, its actual visitor numbers account for nearly 50% of the total 

regardless.  

Gymnasium Gallery saw small increases in visitor numbers across all exhibitions 

except Musical Chairs.  

Overall Air, Noise and Tree exhibitions have had a positive impact on visitor figures 

and the original target of 80,000 visitors across the exhibitions has been clearly met 

with each venue meeting or far exceeding its target. 

Now we need to consider whether the exhibitions encouraged more of the specific 

target audience of ófamilies who donôt usually engage with contemporary visual artô.  
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Postcard Questions Evaluation  
 
Background 
 
Evaluation postcards were made available at every venue for visitors to complete 
and return via a branded post box. The postcards included questions about family 
friendliness, visitor frequency, demographics, reason for visiting, how did you hear 
about us, marks out of 10 and why, plus any general comments. (See Appendix 1 for 
postcard example). 
 
This section of the evaluation looks at the quantitative results from these postcards. 
(For full results per venue and exhibition see Appendix 2) 
 
Venue split of returned questionnaires:  
 

Evaluation 
Postcards 
returned 

AIR % of 
total  

NOISE % of 
total  

Musical 
Chairs 

% of 
total  

Tree % of 
total  

Central Art 
Gallery 

135 
 

19% 31 9% 12 6% 45 25% 

Towneley 
Hall 

279 39% 171 48% 114 61% 9 5% 

DLI Durham 
Art Gallery 

132 19% 80 23% 46 24% 37 21% 

Gymnasium 
Gallery 

166 23% 73 21% 16 9% 89 49% 

Total 712   355   188   180   

 
These represent: 
1,435 postcards returned in total across all exhibitions 
2% of total visitors for Air 
1% of total visitors for Noise 
0.64% of total visitors for Musical Chairs 
0.75% of total visitors for Tree 
1.34% of total visitors across all exhibitions  
 
In terms of sample sizes and robust data, these provide: 
 
AIR - 95% confidence level and a margin of error of 5% 
NOISE - 95% confidence level and a margin of error of 6% 
Musical Chairs ï 95% confidence level and a margin of error of 8% 
Tree, Caterpillar and Butterfly - 95% confidence level and a margin of error of 8% 
All exhibitions in total ï 95% confidence level and a margin of error of 3% 
 
These are within the acceptable limits for surveys, however when looking at venues 
individually with the same confidence level we have to accept a much higher margin 
of error because the sample size was so small.  This applies to Noise at Central Art 
Gallery; Musical Chairs at Central, DLI and Gymnasium; and Tree at Towneley, DLI 
and Central. Hence for Musical Chairs and Tree exhibitions we should only draw 
conclusions from total data and not individual venues. 
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Did the audience like the exhibitions and did they improve their opinion of the 
venue? 
 
The public were asked to give a mark out of 10 for the exhibition. They rated the all 
exhibitions highly with average scores between 8.38 out of 10 and 8.93 out of 10.  
 
All exhibitions achieved a large proportion of top marks with between 37% -46% of 
visitors awarding 10/10.  
 
Visitors were also asked whether seeing the Generation exhibition had improved 
their opinion of the venue.  
 
83% of Air, 77% of Noise, 77% of Musical Chairs and 78% of Tree respondents said 
yes, the exhibition had improved their opinion of the venue.   
 
It is likely that some returning visitors already had a high opinion of the venue so this 
event didnôt change that and for new visitors their opinion might have been 
influenced by technical issues such as the interactive elements not working on a 
particular day. For more detailed feedback on why people might not have felt the 
artworks improved their opinion of the venue see qualitative feedback. 
 
 
Marks out of 10 and 
improving opinion of the 
venue AIR  NOISE 

Musical 
Chairs Tree 

Average mark out of 10 8.72 8.38 8.93 8.86 

Percentage of visitors who 
said 'Yes the Generation 
Exhibition improved my 
opinion of the venue' 

83% 77% 78% 78% 

 
 
Did the exhibitions appeal to families? 
 
Visitors were asked whether they agreed/disagreed with certain statements relating 
to the exhibitions. These statements were  
 

¶ It was aimed at families 

¶ It was fun 

¶ It was hands on and interactive 

¶ My children liked it 
 
In terms of appealing to families with children, all exhibitions scored highly against all 
of the statements. Scores ranged from 68% - 94%.  
 
However the statements that were agreed with the most across all exhibitions were 
óFunô and óHands on and interactiveô. Thus demonstrating that the exhibitions were 
engaging and definitely hands on versus the traditional attitude of visual art being 
hands off.  
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The statements of ómy children liked itô scored the lowest out of all statements across 
all exhibitions (lowest score 68%). This could be because parents just werenôt sure if 
their child had liked it, they visited without children so couldnôt agree, or that some 
exhibitions required more parental assistance (such as Noise and Tree exhibitions) 
so it wasnôt as instantly enjoyable for the child. For Air exhibition the children could 
independently explore the inflatable artwork and this exhibition scored highest across 
all statements.  
 

  
Do you agree with the following 

statements? 

Aimed 
at 

families 
Fun 

Hands on 
and 

Interactive 

My 
children 
liked it 

AIR 
  

Number of respondents who agreed or 
strongly agreed with statements 

637 669 640 613 

Percentage of total responses 89% 94% 90% 86% 

NOISE 
  

Number of respondents who agreed or 
strongly agreed with statements 

282 290 291 242 

Percentage of total responses 79% 82% 82% 68% 

Musical 
Chairs 
  

Number of respondents who agreed or 
strongly agreed with statements 

154 169 158 148 

Percentage of total responses 82% 90% 84% 79% 

Tree 
  

Number of respondents who agreed or 
strongly agreed with statements 

152 162 154 142 

Percentage of total responses 84% 90% 86% 79% 

 
 
Generation Air scored slightly higher against all of the statements when compared to 
the other three exhibitions.  
 
Musical Chairs and Tree were similar in opinions and Noise scored the lowest 
comparatively.  
 
This could reflect the opinion that Generation Air was more playful, the inflatable 
element was familiar and popular with families and that it was less of a challenge in 
terms of visual art. Generation Air also took up more space in each gallery ï despite 
comments that it could have been bigger at Towneley and Central Gallery, so there 
was more of an impact.  
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What were the audienceôs demographics? 
 
In terms of who visited, families with children under 11 were the largest group across 
all venues and all exhibitions meaning that the exhibition clearly did appeal to 
families and they visited as a result.  Air had the highest proportion of families with 
children under 11 and Tree the lowest, but all were significantly higher than any 
other group.   
 

    Exhibition Venue 

Visiting 
Group 

Total AIR NOISE 
Musical 
Chairs 

Tree DLI 
Gymnasium 

Gallery 
Central 
Gallery 

Towneley 
Hall 

Families 
under 11 

65% 71% 58% 64% 51% 61% 69% 67% 63% 

Families over 
11 

7% 3% 8% 14% 11% 7% 6% 8% 6% 

Grandparents 
with 

grandchildren 
11% 9% 17% 7% 13% 9% 12% 8% 13% 

No children 5% 5% 7% 4% 5% 8% 5% 7% 3% 

School Group 2% 2% 1% 2% 2% 1% 1% 4% 1% 

None of 
above 

7% 5% 8% 8% 10% 12% 5% 10% 4% 

No answer 3% 1% 1% 3% 9% 2% 3% 1% 3% 

 
The next largest visitor group was grandparents with children with 11% of total 
visitors so the exhibition had some success in encouraging cross generational visits 
too. 
 
We also asked visitors to tick which age group they were in and to include all ages of 
their group. Children under 18 were the largest visitor age group peaking at 42% for 
Musical Chairs, and this exhibition also achieved the highest proportion of 18-25 
year olds. 36-45 yrs were the next most popular age group of visitors coming second 
for all exhibitions, which reflects the ófamily group visit with childrenô being the most 
common visiting group. 
 
 

    Exhibition Venue 

Age  Total AIR NOISE 
Musical 
Chairs 

Tree DLI 
Gymnasium 

Gallery 
Central 
Gallery 

Towneley 
Hall 

under 18 33% 32% 31% 42% 32% 39% 36% 21% 33% 

18-25 6% 5% 6% 9% 4% 5% 3% 9% 6% 

26-35 15% 16% 15% 8% 14% 12% 10% 21% 16% 

36-45 23% 25% 19% 18% 26% 19% 21% 31% 23% 

46-54 10% 11% 10% 7% 11% 11% 15% 12% 7% 

55-64 6% 6% 9% 5% 4% 6% 7% 5% 7% 

65+ 5% 5% 5% 5% 7% 6% 7% 4% 4% 

No age 3% 3% 4% 6% 3% 2% 2% 0% 6% 

 
Venues had a similar spread of visitor groups and age ranges with the only notable 

differences coming from Central Gallery with significantly lower proportion of under 

18 visitors and much higher proportion of visitors aged 36-45 than any other venue.   
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Did the exhibitions encourage new visitors? 
 
Yes the exhibitions did encourage new visitors. 43% of all respondents were new to 
the venues. Air, Noise and Tree exhibitions all had 46% of new visitors but Musical 
Chairs had the lowest proportion of new visitors at 28%, 
 
This is due to Towneley Hall contributing to over 60% of the respondents postcards 
for Musical Chairs evaluation. For that exhibition Towneley Hall had only 21% of new 
visitors, thus influencing the total figure. 
 
In terms of frequency of visiting art exhibitions, 14% of total respondents had never 
visited an art exhibition before ï with little variation between exhibitions or venues 
(range was 11-16% across venues).  
 
The most common frequency of visit was once a year with 33% overall and then 
every 3 months with 30% overall. This evidence shows that the majority of visitors 
were infrequent. 
 

 
 
We also asked visitors whether their visit was a general one, specifically to see 
Generation or a school visit.  Overall 45% of respondents came to see the 
Generation exhibition specifically. 45% were general visitors and 2% were school 
visitors and 8% didnôt answer this question. 
 
Across exhibitions the proportion of visitors coming to specifically see Generation 
exhibition varied, with Air and Tree exhibitions having the most visitors coming 
specifically to see that exhibition with 51% each. Chairs had the lowest number of 
specific visitors at 31%.  
 
These figures could suggest that the marketing materials and PR were more 
successful for Air and Tree than Noise or Chairs. And visually these exhibitions were 
more straightforward to communicate as they were accompanied with stronger 
imagery. But it does show that when people came across Noise and Musical Chairs 
exhibition in the venues as part of a general visit, they enjoyed them and they helped 
to improve their opinion of the venue. This is substantiated in the fact that all 
exhibitions scored highly on the question óHas attending this exhibition improved 
your opinion of the venue?ô. 

Frequency of visit and reason for visit

AIR NOISE Chairs Tree AIR NOISE Chairs Tree AIR NOISE Chairs Tree

Yes 47% 46% 57% 44% Never 15% 12% 12% 13%
General 

visit
41% 52% 53% 39%

No 46% 46% 28% 46% Once a year 35% 33% 26% 30%

Specif ically 

to see 

Generation

51% 36% 31% 51%

No 

answ er
7% 8% 15% 10%

Every 3 

months
30% 28% 29% 33% School visit 1% 3% 1% 2%

Every month 9% 11% 10% 10% No answ er 7% 10% 14% 10%

More than 

once a 
4% 8% 6% 3%

No answ er 7% 9% 18% 11%

How often do you attend art 

exhibitions?
What was the reason for your visit?

Have you visited the venue 

before? 
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Which marketing materials worked best? 
 
In terms of how people heard about the exhibition ósomeone told meô was the biggest 
specific influencer for Air and Musical Chairs and second for Noise and Tree, but a 
similar proportion of people selected óotherô which may indicate they couldnôt 
remember or we didnôt give enough options.  
 
43% of Air and 44% of Noise, 38% of Musical Chairs and 46% of Tree respondents 
heard about the venue/exhibition via website, leaflet, press, poster and children's 
centres, which were all options we promoted the exhibitions through. 
 
It is reassuring that the elements achieving the highest recall out of these were the 
ones we invested the most budget in ï ie website and leaflet. 
 
It is worth noting that for Musical Chairs and Tree, posters were not used for DLI and 
Primary Times advertising was not used for Towneley Hall or Central Gallery 
exhibitions. These changes did affect recall of marketing materials across the 
exhibitions.  
  
The importance of word of mouth recommendation is highlighted by the results and 
provides further evidence that families value other families views and that many of 
our families must have enjoyed their visits in order to recommend it to others.  
 
Tree exhibition had the lowest proportion of word of mouth influence and highest 
leaflet and poster recall. This could again be due to the strong images used on these 
of the illuminated interactive elements and children playing with them.   
 
 

How did you hear about this venue/exhibition? 

  AIR NOISE 
Musical 
Chairs 

Tree 

Someone told me 21% 19% 26% 12% 

Other 20% 22% 11% 12% 

Website 16% 12% 12% 9% 

Leaflet 13% 15% 12% 20% 

No answer 9% 14% 23% 9% 

Local press 7% 7% 6% 3% 

Poster 5% 7% 7% 9% 

Childrenôs Centre 2% 3% 1% 5% 

School 2% 4% 2% 0% 

Email 1% 1% 0% 0% 

 
 
  



20 
 

Conclusions:  

A good sample size of postcards was returned in total, but the small quantities for 

some venues make any conclusions less reliable when we go down to the specific 

exhibition at a venue level. 

Overall Generation has achieved its objectives of encouraging more families who do 

not engage with contemporary visual art to visit the four venues where the 

exhibitions were held. When these families visited they felt that the Generation 

exhibitions were fun, aimed at them, hands on and interactive and their children 

enjoyed themselves. These positive views were maintained across four venues and 

four different exhibitions.  

By experiencing a Generation exhibition 81% of visitors said their opinion of the 

venue was improved which is very reassuring, considering that 43% of the visitors 

were new to the venue and 45% had come specifically to see a Generation 

exhibition. This should give confidence for future family commissions or family based 

activities at the venues.   
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Website Analytics  

The following analysis and figures relate to the period 1 Sept 2014 ï 25 September 

2016 ï ie covering all 4 exhibitions.  

  

One of the main communication tools for the project was the website 

www.generationtour.org.uk which contained details of all exhibitions, venues, dates, 

events, gallery of photos, my generation review page and information about the 

project. The website was updated as exhibitions changed locations and as new 

exhibitions were launched.  

The key website results as taken from Google Analytics are: 

7,207 unique visitors to the site 

24,929 page views 

9,691 sessions (average 2.57 pages per session) 

This equates to an average of 293 visitors per month, 1,003 page 

views per month 

 Of these: 

74% new visitors 
26% returning visitors 
 

Top pages visited: 
Home page:  35% 
Venues: 9% 

Air: 9% 

About: 5.5% 
Noise: 5.5% 

Gallery: 3% 
My Generation: 3% 

Tree: 2.55 
Phase 2 artist brief: 2% 
Musical Chairs: 1.4% 
  

Where did the website traffic come from? 

Referrals ï 51% (ie external links from another site)  
Organic - 21% (searching in Google or other browsers) 
Direct ï 20% (ie when you just type in the full email link or click on a link that isnôt 
tracked ie in a PDF or document)  
Social ï 7.2% (Facebook, twitter) 
  

  

http://www.generationtour.org.uk/
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Top referrals to the Generation website (proportions of the 51% of traffic): 
Netmums.co.uk  - 9% 
Dlidurham.org.uk -  7.5% 
Facebook.com ï 5.4% 
Mumsintheknow.co.uk ï 6.4% 

Burnley.gov.uk ï 3.7% 
Berwickvisualarts.co.uk ï 2.7% 
  

Peaks in traffic were: 

24 Sept 2014ï 94 sessions (launch of campaign and website was new) 

17 Feb 2015 ï 69 sessions (half term holiday and animation events and increased 

activity) 

5 May 2015 ï 75 sessions (Noise opened at Berwick and Air at Central week before) 

28 Sept 2015 ï 50 sessions (probably due to launch of next phase of Generation) 

7 May 2016 ï 103 session (highest throughout the campaign, May bank holiday 

weekend and one week after Tree opened at Central Gallery and 80 referrals on this 

day alone from mumsintheknow.co.uk who were promoting the exhibition) 

Peak months were October 2014, May 2015 and May 2016 with 946, 950 and 600 

sessions each month respectively ï significantly higher than the average.  

 

Conclusions: 
 

The website was an effective tool for promoting the events and being a constant 
source of information 24/7 for the travelling exhibitions. Apart from some quiet winter 
months there was a regular flow of traffic to the site with key launches or events 
boosting traffic.  
 

The 'my generation' section which allowed the public to post their reviews was 
unfortunately not used as much as hoped despite word of mouth recommendation 
being so important for our family audience. It might be worth considering harnessing 
the power of social media for this purpose moving forward.  
 

The website enjoyed most traffic during the first two exhibitions, Air and Noise and 
less during Musical Chairs and Tree exhibitions. This could have been due to social 
media being used more to promote the second two exhibitions and that the project 
was less newsworthy in year two so did not achieve the same level of online PR 
which directly impacts on website traffic and digital presence.  
 

The website achieved a high level of recall from visitors when asked 'How did you 
hear about this exhibition' and it benefitted from a high level of referrals so it would 
be recommended that a website was used for future exhibitions. 
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Twitter Analytics  

The following analysis relates to the period 1 Sept 2014 ï 31 October 2016 

For the duration of the project there was a project twitter account 

https://twitter.com/GenerationTour which was focused on reaching a family audience 

who would not be the usual arts attender.  

Generation followed 498 local parent groups, leisure organisations, parent bloggers, 

child related businesses, family friendly organisations, whatôs on guides and had a 

similar profile of up to 196 followers. 

Overall @generationtour achieved: 

62,655 twitter impressions from 190 Generation tweets and 915 engagements.  

This is an average of 330 impressions from each tweet and a 1.46% engagement 

rate (nearly 5 engagements per tweet).  

The main content of tweets was to announce opening of exhibitions, final weekends 

and special events and these performed very well across all exhibitions and venues. 

Actual pictures taken of visitors at the exhibitions were the most retweeted and 

engaged with tweets.  

The exhibition partners and artists often retweeted Generation posts which helped to 

spread the word and share the news. In order to keep the momentum going 

throughout events, the special events and animation events were also promoted via 

twitter and post event pictures added.  

 (For more detailed information see Appendix 3 - Twitter Analytics table of results 

and top tweets) 

  

Note: 

¶    Tweets refer to the tweets authored by Generation team and donôt include any 

retweets we did of other peopleôs tweets.  

¶    Impressions are the number of times users saw the tweet on twitter 

¶    Engagements are the total number of times a user has interacted with a tweet, 

clicking on link, liking, favouriting, retweeting, following etc) 

¶    There were usually two exhibitions being tweeted about at any one time, during 

Sept/Oct 2015 however there was a changeover from Air and Noise to Musical 

Chairs and Tree. 

¶    Exhibitions closed on 26 September. 

 

 

  

https://twitter.com/GenerationTour
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Animation Events  
 
In order to promote the exhibitions to a family audience special events were run in 
and outside of the venues. They often included an additional artist to deliver a 
workshop/activity themed around the key attributes of the exhibition.  
 
Harriet Hall delivered a sounds workshop across all 4 venues for NOISE and for 
Central Gallery this included a promotional workshop tent at the local Scarecrow 
Festival during half term.  
 
For AIR Spacecadets delivered additional activity that ran outside of the exhibition at 
DLI and Berwick which included highly visual launch activity around the city/town.  
 
For AIR at Towneley and Central local artists/childrenôs workshop organisers were 
brought in, plus there was promotional fun day during Feb half term in Burnley town 
centre to promote AIR and included balloon modellers.  
 
For Tree and Musical Chairs exhibitions the budget for animation events was 
reduced significantly and venues were required to fund these themselves. This 
meant that some events had to take place inside of the venue and be run on a much 
lower budget. But all venues still ran animation events to support each exhibition and 
these were very popular.   
 
For Tree exhibition Towneley, DLI and Gymnasium Gallery ran workshops with local 
artists where you could make your own butterflies and leaves and take these home. 
 
For Musical Chairs exhibition DLI and Gymnasium Gallery ran óTiny Chairsô 
workshop where children worked with an artist to create their own tiny chair to take 
home. This followed the óFind the tiny chairô puzzle on the exhibition leaflet, and the 
ófind the tiny chairô hunt at the venue ï where 7 tiny yellow chairs were made and 
hidden around the gallery to be found.  
 
At Central Gallery for Tree and Musical Chairs a local musical performer was 
brought in to entertain the visitors and bring music to the gallery plus óSafari Philô 
brought in live animals to enhance the Tree, Caterpillar and Butterfly exhibition. This 
was a huge success with the largest audience overall for one of the animation 
events. This was due to its timing during half term holiday and additional PR support 
it received.  
 
At Towneley Hall, children became a new character in a Towneley Hall themed 
game of musical chairs. Creating their own character, by dressing up and making 
masks they explored new sounds their character could make on the Musical Chairs 
in the Art Gallery. Towneley Hall has many chairs within its eclectic collection, 
visitors were encouraged to explore the hall spotting the 7 mini yellow chairs.This 
was commented on positively quite a few times in the postcard feedback.  
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Summary of animation events: 
Workshop attendees/People who engaged with event AIR NOISE  

Musical 
Chairs 

Tree 

Central - NOISE Secret Sounds at Scarecrow Festival   140     

Central - NOISE Secret Sounds workshop at gallery   30     

Central - AIR storytelling, puppetry and drama (pre 
schoolers) 

270       

Central - AIR storytelling, puppetry and drama 268       

Central - Musical Chairs launch event     237   

Central ï Tree launch event       110 

Central ï Tree óSafari Philô event       800 

Towneley - AIR across Burnley 250       

Towneley - AIR Mad science workshop 
included  

above 
      

Towneley - NOISE Secret Sounds workshop at Towneley   96     

Towneley - Musical Chairs games (ran through summer)      360   

Towneley ï Art of Distraction butterfly workshops        273 

DLI - AIR Spacecadets in Durham 400       

DLl - AIR Organism workshop at DLI - Life science 30       

DLI -NOISE Noisy Toys   200     

DLI- Make your own Tiny Chair Workshop      70   

DLI ï Vicky Holborough Art Workshop       30  

Gymnasium - AIR Spacecadets event for launch 94       

Gymnasium - NOISE Noisy Toys   240     

Gymnasium - NOISE Secret Sounds workshop   80     

Gymnasium ï Katie Chappell Butterfly Workshop        107 

          

Total 774 786  430  327 

Note: Events in yellow were outside of the venue         

 

Conclusions: 

Organising an external event to the venue took more time and budget but it did 

deliver larger audiences and raised awareness of the exhibition. Events in Durham 

for DLI and in Burnley for Towneley Hall were both successful in bringing the art to 

the audience. Where a venue charges entrance fee it was a low risk way to introduce 

the exhibition to the new audience.  

In venue workshops were popular and busy but limited in their reach and were more 

successful in adding further value for visitors already at the venue or were an extra 

motivation for trying out the venue for the first time and delivering a positive first 

experience. They also provided a reason to spend longer at the venue which gave 

more opportunity to explain and appreciate the art on display. 

There is potential to develop a stronger programme of events in and outside of the 

venues, and to adapt this to fit each venue and local audiences, providing more 

news and encourage more target visitors.  
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Working with Childrenôs Centres 

 

Working with Childrenôs Centres was a priority of the project in order to develop a 
deeper relationship with partners already working with families.   
 
AIR and NOISE commissioning panel included staff from local childrenôs centres and 
they were also involved in the shortlisting.  
 
In both North East and North West areas, initial marketing research was carried out 
with parents from the childrenôs centres via focus groups and it was hoped that this 
contact would grow throughout the project as part of the audience development plan.  
 
The aim was to have a childrenôs centre visit organised during each venueôs 
exhibition to encourage the families to visit and tell other families about the 
exhibition.  
 
Due to many organisational pressures and changes this aim proved to be a 
challenging one to deliver.  
 
Closure of childrenôs centres in Durham and Berwick in early 2015 meant that there 
were not the centres in proximity to contact and arrange the visits. One visit was 
organised for AIR at DLI with the Sherburn Childrenôs centre but it was not possible 
for NOISE due to closure. 
 
In Ashton-under-Lyne a relationship was developed with St Peterôs Centre despite 
changing staff throughout the project. Four visits were organised and free transport 
was provided for three out of four visits to help the families with the practicalities of 
visiting the venue. The childrenôs centre were involved with taking bookings for each 
trip and staff from the centre accompanied families on each trip.  
 
In Burnley, a relationship was developed with The Chai Centre, which was based in 
the Daneshouse with Stoneyholme area. The area has a strong Asian community 
the centreôs users reflect this. The NW coordinator worked with centre staff and 
attended childrenôs play sessions to meet parents and children and invite them 
personally on the trips. An interpreter was required to communicate to some of the 
parents as they were not literate in English and the childrenôs centre helped with this.  
 
Over the course of the project four trips were arranged, one for each exhibition, and 
included free transport to Towneley Hall to see the Generation exhibition, a free 
buffet lunch and some time to explore Towneley Hall and its grounds. The NW 
coordinator attended each trip. 
 
Across the course of project 153 parents and children visited Generation exhibitions 
as a result of an organised trip with a Childrenôs Centre. 
 
The majority of the visiting families had not previously attended any visual art 
exhibitions or had been to the venue before. Some families came on more than one 
trip as they enjoyed themselves previously and were looking forward to the next 
Generation exhibition. As the Childrenôs centres mainly provide for families with pre 
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school children the exhibitions such as Air and Musical Chairs were more suited to 
these age ranges so these were favoured more.  
 
In particular the Chai Centre trips to Towneley Hall were enjoyed as a óday outô and 
the families made use of the grounds and café facilities too. One parent said óIôve 
lived in Burnley for 17 years and have never been to Towneley Hall until now.ô  
 
 
Conclusions: 
 
Working with Childrenôs centres provided access to harder to reach families around 
the venues and through organised visits the venues were able to collect a target 
groupôs views on the art and family experience.  
 
It is hoped that many of the families who visited will return to the venues and become 
a regular visitor and recommend the venue to other families. The model of arranging 
a special visit for a target community group is one that should be developed in the 
future as the insights gained were invaluable ï from the initial focus groups through 
to the views of each exhibition from the perspective of new family visitors.  
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4. Qualitative Analysis 
 
Postcard Comments Evaluation  
 
NB: Grammar and spelling have not been corrected in the visitors' direct quotes to 
reflect their authenticity. 

 
The DLI 
 
Generation NOISE  
 
Number of evaluation postcards returned: 79 
 
 
Recurring themes: 
 
Of those who left a comment on the "reason for score" section of the postcard, or the 
"anything else you would like to tell us" section, the majority were extremely positive. 
Here are just a few examples: 
 
It was brilliant 
Well worth it 
It is very fun and cool 
Very fun. Would recommend it! 
Really liked it 
Surprising! More please! 
 
Out of the 79 postcards, three were firmly negative about the experience: 
 
 Waste of money. Would like a refund. 
 Came to see Generation exhibition but disappointing 
 No actual instruments. Not family friendly. 
 
There were several who praised the 'hands on' nature of the exhibition, implying that 
this was different to a standard contemporary art exhibition and appreciated by 
families: 
 

Great fun and very interactive 
Very vivid - hands on.    
Hands on; fun 
Because you could touch loads 
Excellent & interactive 
Fun, engaging, interactive, hands on and explorative 

 
This was backed up by one visitor who gave it 10 out of 10 saying: 
 

I thought it would be like a normal exhibition 
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Some highlighted how helpful the staff were, perhaps recognising that this was an 
exhibition that required staff to help visitors to get the most from the experience: 
 

Friendly, good for kids, lovely staff  
It was very enjoyable place with nice staff 
The people were friendly and kind. All together an enjoyable  experience. 
Thank you 

 
There were three visitor comments which backed up the evidence on the staff 
evaluation about broken exhibits affecting the experience: 
 
 Some exhibits broke in sound room. 
 Because one of them wasn't working 
 Some of the noises didn't work 
 
Three commented that the exhibition wasn't as big as they were expecting: 
 

Really good, only wish there were more things to play with 
I thought there would be more 
I was hoping for more interactive things to entertain toddler for longer 

 
But another three commented on how deeply it had engaged their children: 
 

My child took big interest in it & played with all, he loved it 
 Kids (aged 2-4) were thoroughly engaged for around an hour 
 Loved experimenting with different shaped circles 
 
A significant number commented that they would have liked more interpretation to 
get the most out of the Generation NOISE: 
 

Children said it was cool but would like clearer instructions 
The models are excellent but it needs interpretation. An oscilloscope 

 display would make it clearer 
Good, but more description would improve 
Could have more display 
More instructions needed? No way of getting a central hole in discs 

 
One highlighted that the exhibition was not suitable for wheelchair users:  
 
 Not suitable for wheelchair. Not able to use noise buttons 
 
There were these two comments on value for money, with contrasting opinions: 
 

Entry fee high for a museum 
Excellent facilities, cheap and interesting 

 

 
Generation AIR 
 
Number of evaluation postcards returned: 131 
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Recurring themes: 

 
The majority were positive about the exhibition:  
 

Very interesting 
Liked inflatables 
Really fun 
Good, fun and interesting 
Enjoyed the tunnels & cushions 
Fun, touchable, child-friendly 
Great fun, relaxing and new experience (more please!) 
Thinks it's great - has visited twice 

 
There was an appreciation of the exhibition as something inspiring and educational: 
 

Great family fun & educational 
Fun and kids are able to learn 
Very different, amusing yet educational 
Very colourful and inventive 

 
Some felt it was not as big as they had hoped: 
 
 Fun especially for kids - wished there was more 
 Not as big as expected 
 8-month old daughter loved it - but it could be bigger 
 Loved it but wished there was more 
 
A small number commented on their preference for more interpretation: 
 

Would have loved more elements and more written info 
Not enough interpretation 
Great but some explanation of it would be better 

 
 
The Tree, The Caterpillar and The Butterfly 
 
Number of evaluation postcards returned: 36 
 
 
Recurring themes:  
 
The greatest number of comments were positive with the word "enjoyment" 
commonly used. 
 
Other positive comments included: 
 
 It is just great. 
 Fantastic day out. 
 I found that there was something for everyone. 
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Several highlighted the "interactive" or "hands on" nature of the exhibition as 
positive.  
 
 Enjoyed lights and bird song and interactive. 
 the interactive exhibitions really draw the children.  
 
There were three comments, however, that suggested it had not lived up to 
expectations: 
 
 Over-marketed small exhibition. 
 It was really good. Thought it would be a little bigger. 
 ...could have had another similar exhibit in the space and made more  
 of the bird one." 
 
Two referred to the Wi-Fi element being a problem:  
 
 Couldn't use wifi 
 Haven't got a smart phone so couldn't interact. 
 
There were many comments referring to the imminent closure of the DLI which may 
have coloured their entire view of the exhibition: 
 

Great value - don't close it! 
shame its going to close. 
spoiled by closing this gallery 
I am very sad this venue is closing 

 

Musical Chairs 
 
Number of evaluation postcards returned: 46 
 
 
Recurring themes:   
 
Out of the 46 postcards, only three were negative about their experience. 
 
Positive comments included: 

 
Beyond my expectations. 
It was eclectic, varied, challenging and stimulating 
I am 13 and it made me laugh. 
Very good - my little brother came with school and wanted to come  back 
Brilliant 
Thoroughly enjoyable. 

 
Some of the negative comments centred around the view that the exhibition wasn't 
art:  
 
 Chairs didn't work art was nonsense. 
 Not art 
 It wasnôt art 
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The word 'interesting' was used 11 times including:  
 

It was very interesting 
Very interesting and fun 
Very interesting and thought provoking 
I find it interesting 

 
One person referred to technical malfunctions: 
 
 The chairs broke. 
 
There was some difference in opinion over whether the exhibition needed more 
interpretation: 
 
 Want more info about it please 
 Excellent [sic] explained and presented 
 
As with The Tree, The Caterpillar and The Butterfly, there were several references to 
the planned museum closure which may have coloured overall opinion: 
 

Brilliant. Keep the museum open 
Appalled that the philistine politicians are closing DAG/ DLI Museum 
Love the gallery - hope it can be reaccommodated 

 

 
The Gymnasium Gallery, Berwick 

 
Generation NOISE 
 
Number of evaluation postcards returned: 77 (NB as postcards for AIR and 
NOISE were entered onto the same spreadsheet, it has been assumed that NOISE 
is being referred to in lines 4 - 81) 
 
 
Recurring themes: 
 
The majority of comments were positive. Here are some examples: 
 

Enjoyed it a lot 
Most enjoyable day 
It was epic 
Great fun, Kids Loved it 
Very fun and awesome 
I love it! It was amazing like eating cake 
We thought it was pictures, buté wow 

 
Again, the word 'interesting' was often used:  
 

Very different and interesting 
Unusual and interesting and "hands on" is good! 
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Very interesting and unique 
Because it was interesting... 
Interesting, inventive and stimulating 
interesting and thought evoking 
Very interesting, kids loved interaction 

 
Interactivity, included in the final quote above, - the hands on nature of the exhibition 
- was again a common, positive, theme: 
 
 Hands on and kids loved it 
 Excellent interactive natural 'art' 
 Interactive, clever, fun 
 It was interactive & creative. The wooden sound machines were   
 intriguing  
 Loved making the discs 
 Interactive and Informative Fun! 
  
Once again, broken bits of the exhibition were noticed by visitors: 
 
 Couple of exhibits not working 
 One of the exhibits were not working 
 One of the speakers didn't [work] 
 
The scissors provided were an issue for two visitors: 
 
 Couldn't use safety scissors as left handed 
 ...could do with scissors that cut 
 
But for others it was more accessible than they expected: 
 
 Really, really good. Autistic son usually hatesé.. But loved it 
 Perfect for hard son. No pressure fun 
 
There was a recognition that it was 'family friendly' and that was a good thing. Many 
thought it was educational, which they liked: 
 
 Fantastic for families, very glad we visited. 
 Fun for the children 
 Good fun for kids 
 Providing educational fun for families 
 It was lovely to be greeted at the door with child friendly activities 
 Well made experiments and gr8 for kids to learn about sound 
 Good fun and educational 
 
A small number of people felt there could have been more to it: 
 
 It was very good but could have been bigger 
 Because there could have been more... 
 There was not a lot to do 
 ....would have been nice to have a bit more going on 
 It's very good but could do with a few more machines 
 Because it's plain and not much fun 
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 It's very good but could do with a few more machines 
 
People had strong reactions to the noise, with some saying it was too quiet and 
others finding some of the noises unpleasant: 
 
 Louder sounds from saws as couldn't hear it 
 Fun but some of the noises were offputting  
 Loud and entertaining 
 Noises too similar, not enough stimulation 
 I want louder noises! But I like that it's interactive 
 ...I didn't like some noises 
 
As with other Generation venues, visitors asked for more interpretation or instruction 
from staff: 
 
 Needs to have a bit more on exhibition... 
 An entrance point where you can go from one exhibition to other would  
 make the explanations on how to use it easier 
 Needed more explanation 
 Explanations of how the turntables work would be good. 
 
Another two visitors commented on the need for more facilities at the gallery: 
 
 Needs... an open coffee shop 
 A toilet would be useful 
 
Three more commented on how the venue was welcoming: 
 
 Homely venue 
 Very welcoming and friendly 
 Fun, clean, inviting 
 

 
Generation AIR 
 
Number of evaluation postcards returned: 159 
 
 
Recurring themes: 
 
Once again, the majority of comments were very enthusiastic (fun was an often used 
word). Here are a few examples:  
 

Fun and different 
It was really fun going through everything 
We really enjoyed it 
Just wonderful 
Because it's fun and awesome 
More please! :) 

 
Again, interactivity was highlighted as being important:  
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 Really fun and hands on, very different 
 Really good fun, interactive, bright. 
 Itôs a fun interactive exhibition 
 Grandchildren thoroughly enjoyed interacting with your equipment 
 It was fun and interactive... 
 
People had differing opinions on whether it suited a range of age groups: 
 
 Unfortunately my 2 year old found it scary 

My 2 year old loved it 
4, 3 and 1 year olds loved it! 
Probably the best exhibition a 5 year old has been to 
It was fun and interactive but aimed more for very young children 
Great even for teenagers 
Children enjoyed it, parents found it too low down 
Good for adults as well as children 
Re-vitalises old children 
2 boys aged 5 and 3 had a ball. Great fun, and free! 

 
It is likely that visitors' experience varied depending on how busy it was with other 
visitors and how other visitors behaved: 
 
 ...strangely peaceful and calming 
 Visit slightly spoiled by over boisterous children 
 Very relaxing 
 
There were differing opinions about whether there was enough to the exhibition: 
 
 Really good fun but bit limited 
 I liked the inflatables but felt there should have been more 

Was expecting more 'hands-on' interactivity 
Need other small touch stuff 
Thought there would be more 
Spent a long time playing here 
Spent a good hour playing here 
I really enjoyed it though I wish there was more 
I couldnôt get my children to leave it, they enjoyed it so much 

  
A lot of the language reacting to the exhibition could be likened to that describing a 
play area: 
 
 I love going through the tunnels on the cushion 
 It was really fun going through everything 
 It is fun, especially the cushions on wheels 
 It was fun and lots of people would have fun 
 Mum (me) had fun crawling on my hands and knees 
 We had lots of fun crawling through the tunnels 
 It was fun and funny 
 It was great fun and the cushions were comfy 
 Kids would like some slides 
 Needs a floor noise mat 
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But there was still an appreciation that it was 'art' with more depth: 
 
 The children were amazed by the tunnels, lights and sensory   
 experience 
 Really good art 
 Liked going through the art 
 Brilliant! Hands on, imaginative - art without the stuffiness! 
 Great family fun, clever and thought provoking 
 Excellent and imaginative. Unlike any other installation I've seen 
 Very unique - beautiful shapes and textures 
 Brilliant art + interactive for kids 
 Completely unexpected and bizzare, surreal and wonderful 
 
Just one complained that it didn't reflect their idea of what art should be: 
 
 The exhibition really is fun. I like art to change the way I see the world -  
 not sure it does that 
 
A couple of people asked for more interpretation, perhaps reflecting a 
misunderstanding that the exhibition pieces were not meant to be scientifically 
accurate representations of the human body: 
 
 Would have liked to have seen a bit of explanation 
 Enjoyable, but would have loved some labels to identify parts 
 
Another disagreed: 
 
 Joyful and didnôt require verbal explanation 
 
There was a genuine appreciation of the free entry policy: 
 
 Kids had so much fun and it was free 
 Great visit and with 7 children! A relief it was a free exhibition 
 Interesting, colourful + free 
 It is free, we have found very little in Northumberland that is free 
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The Tree, The Caterpillar and the Butterfly 
 
Number of evaluation postcards returned: 80 
 
 
Recurring themes:  
 
Again, there were more positive than negative comments: 
 

Very enjoyable, lots for children to get involved with 
I gave this score because its entertaining 
We liked it because it is different 
Enjoyed changing the colours of the butterflies 
Very clever installation - great for children - fun + also educational 
Feel happy after visiting this exhibition. 

 
However, there were a significant number of remarks about the exhibition being too 
small, perhaps because the Gymnasium Gallery is a much larger space to fill:  
 

Lovely and interactive, a little small! 
Fun and clever but would like a little more 
It was small but different 
What's there is good so it would be nice to have more 
That a few more exhibits in empty space would be good 
Great exhibition idea but not large enough. 
Fuels my imagination to be creative. Feel happy after visiting this  exhibition 

 
Some had technical difficulties: 
 

Wasn't all working 
Couldn't use the bird bit without iPhone 
We couldn't use one of them 

 
But there were a much greater number of comments showing that the technical 
aspects and interactivity were appreciated: 
 

It is amazing how the electric works 
Enjoyed changing the colours of the butterflies 
I enjoyed the light butterflies and doing the movements 
Good idea to have it interactive 
Interactive, wonderful creativity, for all ages & informative 
I think itôs no waste of tech and it inspires children 

 

 
Musical Chairs 
 
Number of evaluation postcards returned: 16 
 
 
Recurring themes: 
 



38 
 

Again, there were mostly positive comments with the word 'fun' often used:  
 

Great fun, me and my sister both enjoyed it 
It's fun, creative and friendly 
Good fun. Cool 
I think it was fun to play with. 
It was fun to listin to, And it was very creative 

 
There were just two slightly negative comments:  
 

Fun, but not as easy to control for kids 
it's a bit medi-oka [this person also noted they did not bring kids] 

 
Two commented on the broad age range the exhibition appealed to:  
 

A group of 4 of us ages 2 to 50+ years all enjoyed it 
Enjoyment for kids as well as for adults 

 
 

Towneley Hall, Burnley 
 

Generation NOISE 
 
Number of evaluation postcards returned: 176 
 
 
Recurring themes: 
 
The majority of comments were overwhemingly positive. For example: 
 

I really enjoyed it  
Playful wonderful get to creat noise get to visit beautiful rooms 
it was amazing 
it is really cool 
the children very much enjoyed it  
so good 
definatly come again 
my son would usually find museums boring but loved it here 
excellent set up, couldn't get children out! Fantastic 
very outstanding and beautiful 

 
Many saw the interactivity of the exhibition a definite benefit. 
 

Interactive and lots of fun  
it was interesting because the light controle the sound 
harry found this very interactive 
lots of interactive exhibits 
very interactive with improvement having more interactive things. 
I can get involved, it was very fun  
there is lots to do 
Very hands on throughout 
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A few were disappointed that bits weren't working. 
 

very good but one or two exhibits were broken 
some things were out of order 
a few things weren't working 
some parts not working other wise fantastic use of space 

 one of exhibits not working 
 Nothing worked  
 some things didnôt work 
 3 out 6 things weren't working 
 most things broken and not working on our visit 
 
There was an appreciation of the educational nature of the exhibition and how 
'interesting' it was. 
 
 clever instuctions and more cause and effect for young children 
 hands on educational and interesting and very noise friendly!  
 it was very interesting 
 It is facinating  
 enjoyed it. Very interesting 
 brilliant with learning 
 so educational  
 
Others simply commented that it was 'fun'. 
 

brilliant lots of fun for the children 
fun and not boring 
it was very fun 
lots of noise to explore lots of fun 

 fun and not boring 
 
Conversely some (but much fewer) were less impressed implying it hadn't met their 
expectations: 
 
 not many things in it 
 It was good but could have had more things  
 there is nothing to do 
 needed more choice 
 not a lot to do but the poster look really good  
 because something were a bit boring 
 
Three pointed out how it appealed to adults and children: 
 

the children including dad loved experiencing noise 
we've loved it - my husband face was a picture he wants more. 

 he loved vinyl + music+ it fascinated my husband + his friend for ages. 
 
Just one didn't like the noise: 
 
 Unpleasant noises  
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Some commented that they didn't understand how to operate the exhibits and would 
have liked more help or interpretation: 
 
 Didnôt understand what the knobs were for as some of them was loose  

most things broken but seemed fun not clear how to make waveform disc 
 we didnôt understand their purpose 
 I would have liked more information about the purpose of the exhibits 
 More information needed  
 Could of done with a little assistance  
 
One person pointed out that it was a good exhibit for a disabled person: 
 
 people with disabilities can learn from this 
 
 

Generation AIR 
 
Number of evaluation postcards returned: 279 
 
 
Recurring themes: 
 
There were a good number of comments suggesting that the exhibition did not meet 
their expectations: 
 

Smaller than imagined 
Was a bit brief I expected more 
our son found it fun and exciting but wanted it to be bigger 
smaller than expected 
wanted more 
seemed quite small and no information in room to understand what we were 
looking at 
It could have been a bit bigger 
Very good but a bit small 
Poor no explanations for children. Not worth the long journey for us to get 
here. Needed audio visual 
Children enjoyed but felt it was a bit lacking 
Not enough to the exhibition 
Would like more interactive areas 
A bit smaller than expected, difficult to manage young kids in adjoining 
gallery, forgot about the gallery completely, not hands on vs very hands on in 
your exhibition very different and a bit difficult for kids to get why  
It is good but not what I expected 

 Weak not overly interactive hardly anything here! 
 Came specifically for this and expected much more given we paid £4  
 each wasn't clear 
 Because it was much smaller and less advanced than it was billed as  
 but I'm glad that there is an attempt 
 
However, a larger proportion of the comments were positive: 
 

It was great 
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Big smiles on their faces unexpected 
Love it 
I enjoyed it 
Kids loved it and the adults too 
It was amazing... beautiful ideas 
I loved it beautifully made 
I love the feel and the sound very relaxing 
It is the best exhibition I've been to 
Because I think it is wonderful 

 
Many people appreciated the uniqueness of the exhibition, particularly in relation to 
what they were used to from this venue: 
 

Unlike anything I've ever seen 
Different for Towneley brilliant for half term 
Children loved it something different 
Its different and you can interact 
It is different 
Different for Towneley Hall 
Really good to do something different and kids loved it 

 
Some commented it was appropriate for all ages but more observed that it was 
particularly good for children. There was evidence that this exhibition was successful 
in engaging very young children: 
 

It's very relaxing and warm comfy and good for all ages 
Our baby was fascinated fun for all the family 
It excludes parents and is boreingly pretentious 
There was lots for all members of the family 
Me and my 2 yr old loved playing 
It was good for my child 
Good for younger audiences not so much for adults 
My 6yr old son loved the exhibition 
Children enjoyed this 
My 3 and 1 year old loved it 
Kept kids busy 
Very child friendly 
Little ones enjoyed. Older ones bored 
Fantastic fun even for my one year old grandchild. 

 
There was an assumption on the part of some that the exhibition was intended to be 
a scientific, educational one about the human body and perhaps because of this, a 
few felt lacked interpretation: 
 

It was educational and fun 
The kids loved it possibly better if some further information on blood 
Teaches children about blood and bones 
Good for short look not enough explanation of what each bit was based  on 
It was very informative 
Interesting exhibit more explanation and signage needed 
More educational 
Unexpected, educational, interactive and informative 
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It is a very practical display letting children touch it to get a clear sense of the 
shapes inside your body 
Poor. No explanations for children. Not worth the long journey for us to get 
here. Needed audio visual 
I don't understand what it is showing 
Interesting idea yet lacks execution 

 
Others observed and enjoyed the interactive, sensory nature of Generation AIR. 
 

I love the feel and the sound very relaxing 
It's different and you can interact 
Different and exciting children love tactile textiles 
Comfy as well 
Coz its good very tactile. Music good 
Interactive. A space for kids who like to touch! 
I loved the fact you can touch feel and sense you feel part of the exhibit rather 
than an observer 
Great for it to be interactive and multisensory touching allowed. 

 
A small number commented on the creativity and artistic nature of the offer: 
 
 My reasons for this score is because it was very well placed, creative 
 beautiful to look at and kids had fun 
 I loved it beautifully made 
 It's fun happy and imaginative 
 It was amazing. Unlike anything I've ever seen. Beautiful ideas 
 It is very imaginative.  
 

 
Musical Chairs 
 
Number of evaluation postcards returned: 114 
 
 
Recurring themes:  
 
The majority of comments were positive. As for other venues, the word 'fun' was 
used often: 
 

Fun for whole family 
It was fun 
It so fun 
This is fun activity 
Generation never ceases to inspire the imagination 

 
There were several comments that highlighted the exhibition as educational and 
inspirational:  
 

It taught me a lot but not what I thought I'd learn 
Because it was fun education 
Children loved it! Wondering where sound came from - entertained. 
Think it is brill and educational for children 
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Excellent change for children, inspiring 
Brilliant for childrens imagination 

 
Once more there was a handful of comments suggesting that they could not get the 
exhibits to work properly, or they couldn't hear them: 
 

One chair not working properly 
Super idea, a couple of the chairs were not working so a 9/10 
Some of the chairs did not work but great fun 
Because children were using the musical instruments it was difficult to hear 
the chairs! 

 
Several commented that there could have been more to it:  
 

Apart from the chairs, not much else 
Because there could be a bit more variety of seating places 
Its good but I think you could do more 
It is fun and interesting but there could be more activities 

 
Others implied it had exceeded their expectations:  
 
 I loved musical chairs and children come for free 
 We did not expect anything at all for children 
 This exhibition worked better than the last two 

You'll get a big head if I give you 10 
 

 
The Tree, The Caterpillar and The Butterfly 
 
Number of evaluation postcards returned: Not known - cards lost in transit 
 
 

Central Art Gallery, Ashton-under-Lyne 
 

Generation NOISE 
 
Number of evaluation postcards returned: 31 
 
 
Recurring themes:  
 
There were many positive comments:  
 

Fun and interesting 
I made lots of noise and was fun 
Surprising, challenging, interactive, led to lots of curious questions 
My son loved it was easy to use 
Easy to do, children loved the sounds 
Just one great way to get kids interested in noise 

 So good to have this kind of exhibition in somewhere like Ashton 
 Never been here but will visit again! 
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Some said or implied they wanted more 'scientific' explanation of how the exhibits 
worked: 
 

There could have been pieces of info telling you why things happen 
Great exhibition but I need more info of how it works 
The kids love it and it made them ask how it worked. 

 
Of the few negative remarks, some wanted more of the same: 
 

Wish it was bigger, great exhibition 
Not much variety only 3 instruments 

 
Others had a negative sensory response to the noise: 
 

the background music was annoying! 
Some noises scary for younger children 

 
 

Generation AIR 
 
Number of evaluation postcards returned: 135 
 
 
Recurring themes: 
 
Once again, there were plenty of positive remarks with 'fun' and 'interesting' being 
used frequently: 
 

lots of fun, kid loved it and gave it a 10/10 score 
Its lots of fun for the little ones 
my son loved it. He asked lots of questions about it 
my 5 year old son loved generation air and asked to come back! 
6 yr old daughter loved it. Esp scooting through the tunnels. 
Robust, hands-on resources great for toddlers 
Excellent things for families 
I thought this was the best thing I have ever seen. 
Couldn't believe our eyes when we came in 
great activity for my toddler. Lots of energy 

 
But in this venue there were also a lot of comments suggesting there wasn't as much 
to the exhibition as they were expecting and that the space was cramped. This 
appeared to be a particular issue for those people who had travelled a long way to 
see it: 
 

It was quite a small venue and would benefit from more room 
A lot smaller than I expected lighting would show it off more 
Excellent imagery and hands on display - only wish there was more of it! 
fab but only small so 15min max here, we travelled from Manchester 
disappointed expected more, not enough for a special trip 
would have loved it to be even bigger 
my son enjoyed it but it was a pity there wasn't more 
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 very short/small, especially Q12 for the journey/time taken 
 the exhibition was incomplete  
 
A few suggested they would have liked to have seen additional features: 
  
 Would be nice to see different colour lights too. 
 There could have been more hands on stuff. Like making music simply  
 but deliberately 
 could do with music 
 just a couple more activities would have been good 
 could have been more things to do or had music 
 more sounds would have improved experience  
 
Several people wanted more interpretation, again implying that they were taking it 
literally as an education about the human body: 
 
 Toddler and baby loved it. Older children might need more to keep   
 them informed. 
 A bit more info would of made it better as we didn't know what anything  
 was at first 
 Great idea but needs more displays  
 Because it is good but it could use a bit more things to do. And explain  
 the biology. 
 children had fun!! Unclear on what was what 
 
There were three comments from people who had found it over overwhelming: 
 
 noises made them a little jumpy to begin with 
 young child scared of sound 
 our small child was scared by the exhibition  
 
But the interactive, sensory nature of the exhibition was highlighted by many as good 
thing: 
 
 interactive 
 very hands on 
 hands on for children 
 my son has sensory problems and he loved being squished by the   
 cushions and crawling though things. 
 different and interactive 
 interactive, good learning apps.  
 my son has ASD he loved hands on sensory stuff, amazing 
 

 
Musical Chairs 
 
Number of evaluation postcards returned: 12 
 
Recurring themes: 
 
Of the nine that gave reasons for their score, five were positive: 
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Because the chairs make lovely noises like a piano 
Imaginative, interactive, original 
Amazing 
Great engagament for family - interactive 
We've never been before but it made the venue seem more fun! 

 
Of the four that were less complimentary, one said the exhibit wasn't working 
properly: 
 

Couple of chairs not working properly 
 
Another pointed out that it was not accessible to deaf people:  
 

Musical Chairs not inclusive of deaf people. 
 
One more found their assumptions weren't met:  
 

Was expecting actual songs 
 
The final one was 'on the fence':  
 

Could be better, but was good anyway 
 
 

The Tree, The Caterpillar and The Butterfly  
 
Number of evaluation postcards returned: 42 
 
Recurring themes: 
 
This batch of cards all included scores but had fewer worded comments. However, 
there were some general trends. 
 
There were a greater number of positive comments than negative:  
 

fun, easy to navigate for all the family, very helpful staff 
Excellent exhibit, fun and different 
school holiday fun 
like the exhibition 
fun for all 
It was awesome! (John age 7) 

 
But there was a cluster of comments that suggested there was a stretch of time 
when a feature of the exhibition wasn't working at all: 
 

because the wifi for the birdhouse was turned off 10 minutes before the 
gallery due to close 
none of the exhibition worked, children were very disappointed 
nothing was working, my children picked up the watering can 
couldn't log on to find generation wifi site 
broken, unable to connect to wifi 
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There were just two comments unrelated to this malfunction that were negative: 
 

better than last year, still not enough 
bird boxes disappointing, expected birds to pop out 

 
 

SUMMARY OBERVATIONS ACROSS ALL 
VENUES 
 
There were many themes common across all venues: 
 

Positive reaction 
 
For all exhibitions the greater number of visitor comments were positive with 'fun' 
and 'interesting' words that were used frequently. However, it is clear that when 
exhibits weren't working, feedback became more negative. 
 

It's 'fun' 
 
The word 'fun' was used very often on the postcards. Should this be a concern, 
particularly in the case of AIR, that people might have been seeing the exhibition as 
a play area rather than somewhere to experience art? Or does this not matter as 
long as the experience was enjoyable, inspiring and helped to change the perception 
of the galleries to family friendly places? Or perhaps the word 'fun' is one that people 
use generically to reflect a good family day out? 

 
Maintenance issues 
 
All exhibitions suffered negative comments from visitors and staff because of part of 
the exhibitions breaking resulting in visitors not being able to enjoy the whole 
experience. We need to consider whether: 

¶ this was an issue of exhibits not being made strong enough for handling my a 
family audience in the first place  

¶ more staff were needed to manage visitor behaviour 

¶ more signage about what was and wasn't allowed would have helped 

¶ the artists could have been more helpful in getting the exhibits fixed more 
quickly. 

 
These maintenance issues were not always down to rough handling by families 
however, particularly in the case of Musical Chairs and the Wi-Fi connection in The 
Tree, The Caterpillar and The Butterfly. More post installation support from the artists 
to remedy this would have been helpful. 
 

Interactivity was a good thing 
 
The evidence suggests that it was absolutely right to make the interactivity of the 
exhibitions a key feature, despite the maintenance challenges. There were many 
comments that showed an appreciation of this, which also perhaps suggests that 
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visitors weren't expecting such a level of interactivity from contemporary art 
exhibitions. 

 
Interpretation - Art or education? 
 
For both AIR and NOISE, there were a fair number of comments requesting more 
information about what the exhibits were or how they worked. There was some 
evidence that this was partly because people felt they were meant to be educational 
and therefore have the science explained.  
 
We need to consider whether people 'got the wrong end of the stick' and didn't 
recognise that they were meant to be art exhibitions rather than science and, if so, 
whether that in itself was an interpretation issue.  
 
Or should it be considered that Generation NOISE did have an educational science 
angle and that perhaps interpretation could have embraced that? Or should art and 
science not be combined in this way? 
 
There is evidence from other sources showing that family audiences generally see 
educational days out desirable, so this should be considered as well. Musical Chairs 
and The Tree, The Caterpillar and the Butterfly both had comments about its 
educational nature, all in a positive context. 
 

Living up to expectations? 
 
There were a number of comments suggesting that all exhibitions were smaller than 
expected with not enough to do. This was a minority but it was said more often by 
visitors to AIR at Towneley Hall and Central, perhaps because they didn't have the 
'microbes' element of the exhibition - this factor was not known when the marketing 
materials were produced.  
 
Does this identify a need for the communications literature to reflect the size of an 
exhibition so that expectations are not higher than the reality of the experience? 
There were some comments that specifically referred to the publicity they had seen 
not matching the experience. It's worth noting though that this was exacerbated by 
the issues around exhibits breaking down. 
 

Value for money? 
 
There wasn't a consistency of opinion over whether the DLI's entry fee was 
considered value for money. For the other venues that were free (except for a very 
few non-residents of Burnley who will have paid to enter Towneley Hall) there were a 
number of comments suggesting that the free entry was appreciated. 
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Staff Questionnaires - Summary 
Observations 
 
A staff questionnaire was created which asked staff to give their constructive 
feedback on how they felt the exhibitions had gone. (See example questionnaire in 
Appendix 4). 

 
The DLI 
 
Generation AIR 
 
Number of staff questionnaires returned: 4  

 
Recurring themes: 
 
General positivity  
 
Staff agreed families/new families were visiting and all were positive about the 
exhibitions and felt they had been good for the venue. The interactive nature of the 
exhibition seemed to have given them great satisfaction: 

 
éalways great to see visitors and families interacting with art work. 
..feedback received has been almost universally positive from the group the 
exhibition was aimed at, families. 
Yes, enjoyed it personally as piece of interactive sculpture and enjoyed 
interacting with increased and new visitors. 

 
Attracting new audiences 
 
There was an appreciation of a general increase in visitor numbers and the idea of 
bringing in a new type of audience: 
 

Overwhelmingly more new families [visited] who hadnôt previously considered 

coming here. 

 

Having more people in the museum has been a big bonus.   
 
One felt that that the maintenance of the exhibition became a problem because of 
the way it was treated by this audience:  

 
The works could be more robust, family audience probably mostly did only 
see it as ñplayò equipment and perhaps we should have done more to 
promote it as ñartò, everything needs to be made more durable. The wheels 
broke easily, the material was fraying towards the end of the run etc.  
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But another said:  
  
 It was an easy exhibit to maintain and monitor because of its hands on  
 nature. 

 
Generation NOISE 

 
Number of staff questionnaires returned: 4  
 
Recurring themes: 
 
Repeat visits by families 
 
There were many repeat visitors who had also visited Generation AIR. It was 
speculated that the annual family pass (which has been on special offer for 
Generation) was popular and effective in encouraging repeat visits: 
 

I do think that a lot were families who visited for Gen:Air and perhaps bought 
an annual pass meaning that any subsequent visits are free for 12 months. 

 
Most were in agreement that there were more family visitors in general and one said 
they observed there had been an increase in a particular type of visitor: 
 
 "I also think weôve had a larger number of visitors with special 
 educational needs visiting both exhibitions." 
 
 
The challenges of pleasing all visitor types 
 
To give this point context, some of the AIR DLI staff questionnaires and feedback 
cards showed that the DLI's traditional gallery audience were displeased that the 
whole gallery had been taken up by an exhibition that appeared to be primarily for 
children. 
 
For NOISE, two respondents were pleased that it only took up part of the gallery 
space so that there was something for every kind of audience:  
  

"We have such a broad range of visitors, perhaps more so than most art 
galleries because we share a venue with a military history museum. What 
worked with this show, in my opinion, it that it was twinned with a more 
traditional print exhibition by Paolozzi, this helps to appease non-family gallery 
goers." 

 
 "Unique hands on exhibitions for children are a big plus when other, 
 more traditional exhibitions are also available for adults." 
 
However, one pointed out there were still complaints from longer standing audiences 
who were visiting/using the space: 
 

"Balancing the expectations of visitors was the most challenging part of the 
exhibition. Both the exhibition itself and the visitors to it tended to make quite 
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a lot of noise, which visitors to our other galleries sometimes found disruptive. 
The gallery in which Generation NOISE was on display is also next to the 
room in which our history talks take place, and we had a number of 
complaints about the exhibition from talk attendees." 

 
 
Problems with exhibition maintenance 
 
Three respondents pointed out that, Like AIR, parts of the exhibition broke 
repeatedly creating extra work for staff to fix them and disrupting the visitor 
experience:  
 

"We were assured that Generation NOISE had also had these problems 
during its previous exhibition and that the artists had made adjustments to the 
machines to make them more robust. However while it was with us we had 
almost daily problems with the Sawsynth and had to make repairs to the 
Turntables several times." 

 
 
The need for invigilation and interpretation 
 
Most agreed that the exhibition required staff to be present in order for families to 
understand the exhibition, as well as to make sure everything was working and to 
clear up the area where the turntable templates were being made. 
 
Supervising all the gallery rooms constantly was not something the DLI had the 
resources to do easily: 
 

"...the exhibition requires regular invigilation, partly to clean up the turntable 
station and maintain the machines, but also to engage with visitors. The 
interpretation available did not seem to be very helpful to visitors trying to 
understand how the machines actually worked. If a member of staff was 
available and it was fairly quiet then this was not a problem, but there were 
times when either no staff were free, or the gallery was very busy, and it was 
not possible to engage with so many visitors at once." 

 
One member of staff agreed that visitors needed help understanding the machines 
but they didn't have the knowledge themselves to explain: 
 
 " ...I couldnôt really help as I couldnôt quite understand how it worked." 
 
However, one felt that visitors did not take the time to read the interpretation that was 
there:  
 

"A lot didnôt take time to read the instructions or look at the ñscienceò behind it, 
so they had a desultory press of the buttons or ñmade a noiseò (or broke!) the 
turntables." 

 
 
Learning about families 
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There were some positive comments from staff about the learning that had been 
gained about how to cater for families. 
 
 "...the DLI has improved itôs childrenôs menu offer as a result of the  increase 
in families visiting the Café." 
 
 "I think I have improved my ability to engage with visitors through both 
 exhibitions."  
 
 
Enjoying the exhibition - the verdict 
 
The majority of respondents enjoyed seeing visitors interact with and be inspired by 
the exhibition. 

 

"It is always nice to see engagement/interaction with artwork... Even when the 

works were not being used as intended they still got the children thinking 

creatively. For example, lots of kids used the turntables as a way to make 

spiral drawings, holding a pencil to the paper and spinning the paper circles." 

 
"I particularly like the encouragement of invention and experimentation which 
the Turntables allowed. It was good to see the children creating new sounds 
and experimenting on their own initiative." 
 
"Unique hands on exhibitions for children are a big plus when other, more 
traditional exhibitions are also available for adults." 

 
Just one member of staff said they didn't enjoy it and felt visitors didn't either. 
 

"Families who came to Generation Air (often several times) were generally 
disappointed by Generation Noise. [I] Didnôt particularly enjoy it ï it seemed to 
labour to fit an 'art' criteria and as a science/interactive piece it failed to inform 
or engage." 

 
It's possible that this correspondent's views were affected by their employment 
situation:  
 

"Since our posts were restructured by DCC I no longer have ñexpectationsò of 
exhibitions." 

 

Musical Chairs and The Tree, The Caterpillar and the Butterfly 
 
It wasn't possible to obtain completed staff questionnaires for DLI staff in relation to 
these exhibitions because of the venue's permanent closure straight after their run. 
 
 

The Gymnasium Gallery 
 
Because of the casual nature of the staffing at the Gymnasium Gallery only 1 
member of staff responded to the questionnaires. 
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Trends can't be drawn out from a single questionnaire, but we can look at the 
observations that were particular to Berwick as a venue and the questionnaire helps 
us draw the conclusions about themes that recurred across all venues at the end of 
this section. 
 
The comments that gave insights into Berwick's particular situation included the 
following. 
 

Generation NOISE  
 
Number of staff questionnaires returned: 1 
 
Recurring themes: 
 
Staffing the exhibition 
 
The respondent agreed that the exhibition had brought in new families.  
 
However, they found staffing the exhibition a challenge: 
 

"...as an art exhibition I can see the merits, but sitting in a room with constant 
wave noise brought about a series of headaches and mood swings." 

 
Maintenance issues 
 
They felt that the need for the exhibition to be more robust should have been 
anticipated:  
 

"Some of the machines are too delicate to be used by children. This should 
have been thought of." 

 

Generation AIR 
 
Number of staff questionnaires returned: 1 
 
Recurring themes: 
 
Repeat visits 
 
The staff member didn't feel anecdotally that there was evidence of repeat visits from 
people who had previously visited Generation NOISE at the gallery but the venue did 
benefit from its free entry ticketing policy meaning plenty of drop in visits from 
passers by. 
 

"...we are situated near a holiday camp, and there is a large turnover of 
visitors." 

 
Visitor enjoyment 
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They were impressed by the length of time visitors were spending in the gallery 
compared to other exhibitions: 
 

"The majority of visiting families loved it and the average stay for families was 
around 20 minutes, (taken purely from my experience, no research has 
undergone) which is much longer than families usually stay for." 

 
Managing boisterous visitors 
 
Unlike some other venues, Berwick opted to include the wheely cushions but did find 
visitors challenging to manage when using them. A particular challenge was:  

 
"To try and calm the children when they found the cushions on wheels. They 
used them to ram into each other, the exhibits or the walls." 

 
Interpretation 
 
They felt that more interpretation would have been beneficial and that older visitors 
without children did not get much out of the exhibition. 
 

Musical Chairs 
 
No staff questionnaires were received for the Musical Chairs exhibition due to the 
nature of temporary, seasonal staffing. 
 

The Tree, The Caterpillar and The Butterfly 
 
Number of staff questionnaires returned: 1  
 
Recurring themes: 
 
Although with one questionnaire, these themes cannot be described as 'recurring', 
there are some key points that can be drawn out. 
 
Visitor enjoyment 
 
It was claimed that most visitors enjoyed the exhibition because: "Many stayed for 
long periods of time."  
 
On the other hand, the respondent said that the exhibition had not met their 
expectations because:  
 

...lots of people seemed to feel the exhibition would be more of a walk through 
trail within the gallery. 
 

Interpretation 
 
The respondent observed: 
 
 Many people did not understand how to work the exhibition. 
 
Also:  
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 More information on the artists may have been helpful. 
 
Technical problems 
 
The bird song app didn't work for 'many people'. 
 

Many people struggled when using the iPad and took selfies on it instead. 
 

 

Towneley Hall 
 
Generation AIR  
 
Number of staff questionnaires returned: 5  
 
Recurring themes:  
 
New visitors 
 
4 out of 5 respondents agreed that the exhibition had brought new people into the 
gallery. 
 
Dealing with over excited children 
 

"Very noisy, some parents no control over their children." 
 

"Noise levels high, Children tended to get too excited." 
 
Space issues 
 
A challenge was described as: "H & S issues, being vigilant at all times." 
 
There were several comments about the exhibition being too cramped: 
 

"Too small an area not enough room it was cramped." 
 
"Not enough space." 
 
"A bigger room would be better, more space." 

 
Visitors enjoyed their experience 
 

'Yes. Children were definitely entertained." 
 
"...visitors would come back again just to see it again." 

 

 
Generation NOISE  
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Number of staff questionnaires returned: 4 
 
Recurring themes: 
 
Enjoyment 
 
3 out of 4 respondents said that they enjoyed having the exhibition at their venue 
and that the visitors appeared to enjoy it too. 
 
When asked if they wanted to add anything at the end of the questionnaire, they 
said: 
 

"Majority of people seemed to enjoy it. Parents noted we should have more 
exhibitions of the same nature." 
 
"All Generations enjoyed it." 

 
Maintenance issues 
 
When asked whether they had experience any challenges, 3 out of 4 respondents 
cited issues with the machines breaking: 

 
"The wooden handles broke easily when turned quickly by visitors." 
 
"A number of things broke and lots of mess!" 

 

Musical Chairs 
 
Number of staff questionnaires returned: 7 
 
Recurring themes: 
 
Enjoyment 
 
All the respondents agreed that the visitors seemed to enjoy the exhibition:  
 

So much laughter and joy 
 
To see [?] faces when the chairs made difference noises was magic. 
 
I have spent most of my shifts in this exhibition and generally I have found 
visitors are having fun. 
 
Better than previous exhibitions. 
 
Bit better than previous two. 

 
One again, staff member in particular highlighted how interactivity was a positive and 
unusual thing: 
 

Visitors love the interactive aspect - exciting for families... [I learned] how 
important interactivity is for visitors. 
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Towneley Hall staff were involved in running a Musical Chairs workshop and felt 
strongly that the workshop was really successful in enhancing the visitor experience: 
 

Interaction good between parents and children. The days when things were 
made in workshops were much better received by all visitors, especially the 
children. 

  
 The activities arranged alongside the exhibition were very popular... 
 ...it has helped having more of an activity ie workshop approach. 
 
On the technical side, staff who were on duty a lot in the exhibition found the 
constant noise an irritation: 
 
 ...if you were constantly on duty, the noise could become annoying. 
 The noise was distracting. 
  
 ...a bit noisy. 
  
 ...the constant noise did my head in! 
 
And there were issues with the exhibits breaking down: 
 
 Sometimes the chairs were not all in working order. 
  
 ...chairs frequently became unable to respond. 
 . 
 ..failure... of a chair not producing the music. 
  
 [had to] turn the chairs on and off to make them work...constantly 
  
 

Central Art Gallery 
 
Generation NOISE 
 
Number of staff questionnaires returned: 1 

 

Recurring themes: 

 

With just one questionnaire returned, no themes could be described as 'recurring' but 

there were some key points made: 

 

Maintenance issues 

 

The staff member felt the problems with breakage could have been tackled on a 

number of levels:  
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Disappointed that broken items werenôt fixed sooner, better 

instruction/interpretation, more thorough briefing at the start, providing the 

card for the disks was costly. 

 

ó...exhibition would have benefited from more exhibits to allow for any that 

were out of order.ô 

 

Enjoyment 

 

Again, there was a real appreciation of the new interactive aspects of the exhibition, 

and even learning on the part of the staff member: 

 

 óLearned that families need and want more from an art gallery than just 

 ópaintingsô on a wall!ô 

 

óhighlights have been seeing óteenagersô jump back in shock at the 

unexpected volume of sound that came out of the ósawô exhibit, then burst into 

fits of embarrassed laughter.  Squeals of delight from younger children as 

they created their own sounds from the templates they had made and finally 

seeing adults rediscover the óchild insideô and remembering how much fun it is 

to óplay!ôô 
 
 

Generation AIR 
 
Number of staff questionnaires returned: 1 
 
Recurring themes: 
 
As with NOISE at Central, it's difficult to make robust observations, but some 
interesting points were made: 
 
Visitor enjoyment 
 
This staff member particularly enjoyed the positive visitor reaction: 
 

"...the highlights were definitely visitors reactions, especially children as they 
entered the gallery and were met with the magical sight of giant inflatable 
creations, hearing and witnessing their gasps and exclamations of 
amazement followed by squeals of delight as they crawled through the 
creations and whizzed through them on the velvet cushions complete with 
castors." 

 
Value of a family audience 
 
This staff member felt that the exhibitions had played a key role in increasing visitor 
numbers: 
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"To create increased footfall, we need to have more interactive/family 
orientated exhibitions." 

 
Maintenance issues 
 
Central had a particular issue with the inflatables being torn from the ceiling, causing 
health and safety issues and ultimately affecting the visitor experience and causing 
problems for staff: 
 

'... due to health and safety issues, the decision was made to also remove the 
second suspended inflatable. As there werenôt any replacement pieces 
available from the artist, this left the exhibition somewhat lacking. And a 
number of visitorôs comments at that time stressed this point.' 

 
Visitor anecdotes 
 
This staff member was able to recount some vivid anecdotes which documented the 
reactions of particular visitors: 
 

"...ómenô in particular, liked to just lie quietly under them on the cushions, close 
their eyes and ódrift awayô (it must be the man in his cave/shed thing going 
on!)."  
 
"One teenager walked into the gallery, saw the creations and óranô back into 
Reception with her mouth open in amazement, she said óWow, Iôve never 
seen anything like it!ô  Then ran back into the Gallery to investigate!" 
 
"It was also delightful to watch very young children, who started off quite wary 
and timid when they first toddled into the gallery and saw the óalienô looking 
creations, gradually become more confident and brave as they first touched 
and stroked the velvet and then peeped inside, then unable to resist the 
temptation any longer, slowly but surely crawl in..." 

 

Musical Chairs 
 
Number of staff questionnaires returned: 1 
 
Recurring themes:  
 
Enjoyment 
 
There was evidence that the exhibition delighted visitors and the staff member 
themselves. The 'unexpected' nature of the exhibition was particularly highlighted:  
 
 "...visitors are surprised to find these kind of exhibitions in an art gallery." 
 

"Seeing the amazement on young childrenôs faces, when the ósoundsô began 

and the excitement when they realised that they could change the musical 

sounds, by moving seats and holding hands. The laughter of two elderly lady 

visitors, who really enjoyed themselves making sounds and holding hands, 

whilst moving around the chairs (they definitely found their inner child)." 
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Drawbacks 

 

There was a sense that the exhibition could have been less subtle: 

 
Even though the chairs were different styles, as this was aimed at  children 
and families, they were a little dull...  Generally, it was a little  lacking the wow 
factor and as a whole didnôt hold the attention of children for as long as 
perhaps they could have done 

 
They also found the noise 'challenging:  
 

The sound effects became quite annoying as they were playing constantly, 
even when there werenôt any visitors in the gallery.   

 
Overview of all exhibitions 
  
This respondent gave an insightful (but subjective) overview of three Generation 
exhibitions in comparison to one another:  
 

Generation óNoiseô was excellent, although we had trouble with the pieces 
keep breaking down and repairs took a little too long. This was definitely the 
most interesting Generation exhibition; it held children and families attention 
for the longest amount of time and provided the greatest interaction.   
 
Generation óAirô was the most visually striking on first entering the gallery, very 
tactile and the children had the greatest fun with this exhibition. Although 
again two exhibit pieces had to be removed, as they werenôt robust enough to 
withstand the childrenôs play for the length of the exhibition. 
 
Generation óMusical Chairsô was probably the weakest of the three 
exhibitions.  The chairs werenôt tactile, colourful or interesting enough to keep 
young minds engaged for any length of time.  They were a good idea but they 
could have been made more appealing.  However, on a positive note, only 
one chair needed to be returned to the artist for repair 

 
 
 
 

SUMMARY CONCLUSIONS 
 
The following views were common to all venues: 
 
 
New families 
 
The majority of respondents agreed that the exhibitions had brought in new visitors 
that had not visited the venues before.  
 
Managing boisterous behaviour 
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For AIR and NOISE in particular, staff found managing the sometimes excitable 
behaviour challenging. It meant more staff intervention was required compared to 
previous exhibitions and led to some health and safety concerns. Noisy families and 
noisy exhibits caused some problems for staff and traditional 'non-family' gallery 
visitors. 
 
Exhibition maintenance 
 
AIR and NOISE did not always cope with the more hands on behaviour of family 
visitors, breaking often. This caused difficulties for staff who needed to watch visitors 
closely to check they weren't being too rough and arrange for the pieces to be fixed. 
Also visitors were sometimes disappointed when they found they could not access 
every part of the exhibition because of broken parts which led to staff members 
having to apologise. 
 
Staff also seem to have been unprepared for the amount of support visitors needed 
and there was a feeling that venues were not resourced to allow this level of staff 
support. 
 
For Musical Chairs and The Tree, The Caterpillar and The Butterfly, there were 
technical problems that weren't the fault of families but still caused staff difficulties 
and staff felt this would have affected the enjoyment of visitors too. 
 
Interpretation 
 
It was felt that more interpretation for the NOISE exhibition in particular, explaining 
how to work the exhibits, the science behind how they worked and how to make the 
spinning discs would have been useful. They believed this would have enabled 
visitors to get more from their experience and less staff time would have been 
required to explain what to do. 
 
Overall positivity 
 
Despite the difficulties identified above, for both exhibitions the majority of staff said 
the exhibitions were successful in bringing in new visitors. 
 
On the whole, staff had delighted in seeing families interacting with the exhibitions 
and enjoying their visits. The interactivity aspect was obviously something new for 
them and, for most, it gave enhanced job satisfaction seeing visitors enjoy this 
interaction. 
 
  



62 
 

Artist Questionnaires 
 
Summary observations 
 
Feedback was provided by all artists. Three of the artists answered the same set of 
questions and Owl Project provided their own report independently. 
 
Each response makes interesting reading and important points are made that are 
only the views of that one artist or artist partnership (see Appendix 3). The common 
themes are outlined below. 
 

Key points 

 
All artists appeared to be happy with the process between brief to commission. This 
comment was typical: 
 

Hellicar & Lewis: I thought the brief was very clear and the "pitching" process 
was well organised and clear to us as artists. 

 
Aether and Hemera and Spacecadets both felt that the experience around the 
creation and production of the art varied between venues:  
 
 Aether and Hemera: In general the communication with curators/venue 
 staff was good, even though in some venues was better than in others. 
 

Spacecadets: The site visits were fine as were most of the communication 
with the venue staff and curators. With each venue we met and explained 
what we intended to do and what we would need in terms of power and wall 
fixings. Durham, Towneley and Berwick were all brilliant in this respect. 
Unfortunately Ashton not so much... 

 
The original questionnaires give a detailed explanation of how the experience varied 
between venues. Spacecadets had a particular issue with ceiling fixings which they 
felt was down to a lack of clarity around lines of communication: 
 
 '...the fixings [the Central Art Gallery technical staff] installed in the  gallery to 
hang our work from were inadequate and broke. 
 

It would have helped if generation had communicated with all the 
galleries/venues and explained that they would be responsible for fixings etc 
so it was clear from the start. 

 
Owl project and Hellicar and Lewis were both happy with the creation and production 
aspects however. Owl Project felt the very process of creating a touring exhibition 
enriched their experience:  
 

Owl Project: It was very interesting and informative for us to install the work in 
4 different places with very different spaces, audiences and  gallery contexts.   
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The ongoing maintenance of the exhibitions created some challenges and the artists 
had their own perspectives on why this was and whether it was overcome:  
 

Owl Project: Maintenance of any audience controlled artwork is always a 
concern and once the initial teething problems were sorted we felt it was 
within the bounds expected for such a mechanically challenging installation. 

 
 Hellicar and Lewis: As far as I can tell, apart from some battery issues, 
 everything was presented well. It helped our process to have to make 
 something that was completely plug and play. 
 

Aether and Hemera: It was good that the first venue for our exhibit (DLI in 
Durham) was the closest (our studio is in Newcastle), as we did go  back few 
times for making adjustments and improvements.  

 
 Spacecadets: There was an incident where a 10yr old boy jumped and 
 swung on the art work, the weight of him pulled the fixings out of the 
 wall so the work fell down, luckily nobody was harmed but it flagged up 
 some serious issues. 
  

We personally feel that it largely comes down to the way the piece has been 
marketed. We understood this project was about introducing  people to 
contemporary art and making it a more accessible enjoyable experience. For 
this to happen there needs to be a lot of input about what to expect and how 
to behave and dialogue about what art is and how to view it. If people are 
coming to the gallery who have never been before they will obviously need 
clear boundaries and guidelines about how to behave. It's not surprising that 
people who never attend galleries don't know this, how could they unless told 
and properly supervised.   

 
In terms of future learning, the artists' comments were all unique to their own areas 
of expertise so opinions were not repeated. For example: 
 

Owl Project: We have often thought about creating a tour based on  elements 
of our work and seeing how Generation Tour functioned has  been very 
helpful in consolidation how we might manage such an activity.  

 
Aether and Hemera: The Generation Project opportunity allowed us to 
develop our expertise, exploring the use of technologies that we havenôt 
employed before such as the use of a Kinect camera to develop a gesture-
driven light installation with the aim of maximising the audience involvement. 
The Generation Project also gave us the chance to test new ideas and 
materials - as the use of a tilting sensor for controlling the lights and the 
combination of LEDs strips for creating a ólight paintingô made of a matrix of lit 
pixels. We think this is an important development for the future of our 
professional practice and, looking at the long term benefit, we believe there is 
scope to develop the presented artworks further and propose the exhibit to 
other galleries. 

 
Hellicar and Lewis: The importance of testing and documentation, and the 
particular challenges of making work that canôt rely on its own power source. 
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Making something to span different age groups was particularly fruitful. 
 

 
Despite some of the difficulties the Generation AIR artists expressed, they made a 
final very positive comment: 
 
 Spacecadets: The Generation project was a great experience for us 
 and since then we have developed and exhibited more interactive work. 
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Curator Questionnaires 
 
Summary Observations 

 
 
The information here is based on feedback from: 
 
Lucy Jenkins - Formerly DLI Museum and Art Gallery 
James Lowther - The Gymnasium Gallery 
Marie Holland - Central Art Gallery 
Helen Jones - Towneley Hall 
 

Key points 
 
The four questionnaires provided differing views and unique perspectives and so it's 
recommended to read them (see Appendix 4) to get the full picture. Many important 
points were made by individual curators that haven't been included here. 
 
The following points followed common themes. 
 
In answer to the question 'Did the project meet your expectations.' all curators 
agreed that it did:  
 

Helen: Yes, it helped develop relationships with a new family audience, and 
for the most part improved their perception of the overall venue. 
 
James: Yes, in terms of engaging with a children, young people and families 
and developing a network to tour exhibitions too. 
 
Lucy: Yes it did in terms of creating interesting interactive art and increasing 
family audiences at each venue. 
 
Marie: Yes in terms of having exhibitions that are family-friendly, developing 
contemporary art commissions and working closer with local and regional 
partners. 
 

There was a sense from several remarks that more resources both in the lead up to 
the commissions and post commission might have resolved some of the glitches: 
 

James: The project could have benefitted from a more collaborative approach 
to working with the commissioned artists... some of the commissioned artists 
therefore had a lack of understanding of the four different venues and how 
they worked óon the groundô which impacted on how the exhibitions worked in 
different venues... A different approach to commissioning the artists might 
have supported more collaborative approach to [integrating interpretation]. 
 
Lucy: [In future] I would reduce the number of exhibitions each year to one as 
I think we struggled with capacity to make the most of some opportunities for 
interpretation and events/activities. 
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Marie: ...going forwards a higher commission fee is needed which clearly sets 
out the requirements of all parties in more detail (especially in terms of 
maintenance and installation costs met by the artists) 
 

All agreed that the marketing side had been highly effective in bringing in the family 
audiences.  

 
James: It was very effective in engaging with children and family audiences 
and this is proven by the target audience visiting the exhibitions... 
 
Lucy: The branding for the exhibition was really good and worked well for the 
intended audience. 
 
Marie: The dissemination of posters locally was fabulous as was the work 
undertaken by Sallyanne and Elaine. 
 
Helen: It was really good... 
 

There was a recognition though that the communication materials having to be 
produced before the artworks were realised in each venue caused problems. Also 
that the artists were sometimes surprised by the family-friendly style of the materials, 
perhaps because it differed from the approach to communicating contemporary art 
that they were used to: 
 

Helen:...[the communication materials] definitely made people excited, which 
sometimes meant that they were disappointed when they saw the end 
result. Particularly if pictures were taken of lots of things, and Towneley only 
had a section of the whole exhibition. Difficult I know when youôre trying to 
save costs and do one print that works for everyone. 
 
Marie: The right image for the advertising was incredibly difficult to get right 
when work wasnôt produced yet for the exhibitions which meant it was very 
difficult to write the right text which both artists and ourselves could agree on. 
 
Lucy: At times there was some conflict with the artists' input into this and 
managing their expectations.  
 

Two of the curators highlighted the difficult balance between communicating in a way 
that attracts families that haven't experienced contemporary art and ensuring that 
their actual visit reinforces the idea that what they have seen is contemporary art. 
The communications also emphasised the interactivity of the exhibitions as a way to 
make them more appealing to families:  
 

Lucy: For me the biggest challenge of the project was balancing the focus of 
the exhibition on encouraging visitors to touch/interact with exhibits at the 
same time as having other exhibitions which they were not allowed to touch - 
which seemed to send out conflicting messages. I'm not sure how you 
navigate this! 

 
 James: I think that if the aim is to introduce new audiences to 
 contemporary art, then itôs important to find a balance with where the 
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 artist sits within the marketing and promotion and for audiences to 
 understand the commissions as óartworksô. 
 
Central's curator, however, felt she gained a new understanding of what turned many 
families off:  
 

Marie: ...we wonôt use the term ócontemporary artô when delivering this in the 
future and instead use phrases around óexperienceô. 

 
All curators took learning useful learning from the experience that they could build 
upon: 
 

James: I think we have a better understanding of the expectations of family 
audiences and what they want from visiting a gallery or exhibition and how we 
can provide this. 

 
Lucy: ...the front of house staff in particular gained some really good insights 
into how best to welcome and engage family audiences and  improved their 
customer care as a result of the training... Observation of families in the 
exhibition space has made me think about how we can better enable/ equip 
parents to engage their children with contemporary art. I observed lots of 
parents asking children questions about the works and what they were about. 
They may have found this  easier in the generation exhibitions than a more 
traditional exhibition and therefore we should think about ways in which we 
can facilitate this in other exhibitions. 

 
 Helen: I have found it interesting and learnt more about engaging with 
 families and certainly informs my future practice and planning where 
 engaging families is concerned.  
 
 Marie: It has been a great collaborative approach which we are keen to 
 continue putting in all the points we have learnt. 
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5. Media Coverage  
 
The media coverage for the Generation Tour was extensive. Although it's impractical 
to calculate audience reach (most circulation figures are not available), we have 
estimated them for the first exhibitions at the first two venues to give an idea of 
numbers; Generation AIR at the DLI and Generation NOISE at Central alone 
reached around 800,000 through media coverage. With this in mind, the final total for 
all exhibitions is likely to run into millions. 
 
This record includes listings that we have provided to What's On media as well as 
stories relating from press releases sent out by the Generation communication team. 
 
The coverage varies considerably between areas probably because of the differing 
media landscapes in each region. For example, the DLI's coverage exceeded 
Berwick's as there was a far greater number of media outlets covering the Durham 
area. 
 
A list of the coverage together with the URLs where we have them as listed below. 
Screenshot and scan 'cuttings' of some of the media coverage are available in 
Appendix 7. 
 
 

Coverage list 
 
 

Generation AIR  
 
AIR at DLI 
 
Durham Advertiser: 
http://www.durhamadvertiser.co.uk/news/11609071.Got_air___inflatables_help_mus
eum_break_visitor_record/ - circ 21,800 
 
Northern Echo: 
http://m.thenorthernecho.co.uk/news/11609071.Got_air___inflatables_help_museum
_break_visitor_record/ - circ 213,000 for online and print combined. 
http://www.thenorthernecho.co.uk/contactus/mediapack/ 
 
Journal Culture Magazine. Autumn 14 (paid ad) - 110,000 circ http://www.trinity-
mirror-north-east.co.uk/products/culture.aspx 
 
BBC Radio Newcastle Thurs 25th September morning - Est listeners 200k 
 
BBC Radio Newcastle Saturday 27th morning - Est listeners 100k 
http://media.info/radio/stations/bbc-newcastle/listening-figures 
 
The Chronicle website: http://www.chroniclelive.co.uk/news/local-news/community-
news-brief-thursday-september-7829869 - Est page viewers 200k http://www.trinity-
mirror-north-east.co.uk/products/chronicle-live.aspx 
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Family Arts Festival website (500k nationally) 
 
Net Mums (national monthly unique visitors 9.5million) 
 
Visit Durham (figures unavailable) 
 
Mums in Durham - 8k group members 
 
One Point Facebook page - 900 poss views 
 
The Little Crack -  (300k web visitors to The Crack every month) 
 
Durham County Council Magazine (figures unavailable) 
 
Primary Times (free with ad) - 41,000 families for Sunderland and Durham regions 
 
Family Explorers North East e-newsletter - Around 300 at time of inclusion. 
 

AIR in Towneley 
 
Lancashire Telegraph, 22 January: 
http://www.lancashiretelegraph.co.uk/news/11743457.Giant____human_body_parts
____to_fill_Towneley_Hall_in_exciting_new_exhibition/ 
 
Burnley Express ï 25 Jan 2015 
http://www.burnleyexpress.net/news/local/air-exhibition-blows-into-towneley-hall-1-
7068499 
 
Burnley Citizen 
http://www.burnleycitizen.co.uk/news/11743457.Giant____human_body_parts____to
_fill_Towneley_Hall_in_exciting_new_exhibition/?ref=mr 
 
Burnley Borough Council tourism website: 
http://burnley.co.uk/visit/air-exhibition-blows-burnley/11948/ 
 
Burnley Borough Council website ï 17 Feb 2015 
http://www.burnley.gov.uk/news/science-themed-show-visit-towneley-hall 
 
Lancashire Evening Post ï 26 Jan 2015 
http://www.lep.co.uk/what-s-on/generation-exploration-in-action-1-7071094 
 
Netmums listing   
http://www.netmums.com/east-lancashire/whats-on/view/generation-air-1 
 
Chorley Guardian  
http://www.chorley-guardian.co.uk/news/generation-exploration-in-action-1-7071094 
 
Garstang Courier  
http://www.garstangcourier.co.uk/news/generation-exploration-in-action-1-7071094 
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AIR in Gymnasium 
 
Visit Berwick Website: http://www.visitberwick.com/exhibition/generation-air-
berwick&ssid=44719 
 
Tillfishing.co.uk: 
https://www.google.co.uk/url?sa=t&rct=j&q=&esrc=s&source=web&cd=10&ved=0ah
UKEwj8w4zA4ILRAhVID8AKHWdxAHQQFghQMAk&url=http%3A%2F%2Ftill-
fishing.co.uk%2Fwp-content%2Fuploads%2F2014%2F05%2FWHATS-ON-AUG-
SEPT-
2015.doc&usg=AFQjCNF4r9T6NL9en6hHRkBfMs7KexqLNA&sig2=_Qt0616vccIX0
mzLqFErEQ 
 

AIR in Central 
 
Your Tameside: http://www.yourtameside.com/arts/1255-interactive-musical-chairs-
exhibition-at-tameside-central-art-gallery 
 
Culture 24 ï  
http://culture24.org.uk/am10346/ 
 
Primary Times website ï  
http://www.primarytimes.net/manchester/listings/generation-air-39092 
 
Tales from the Wild website ï (web link expired) 
 
Mums in the Know ï (web link expired) 
 
Manchester Evening News website ï 50 free cheap family events 
http://www.manchestereveningnews.co.uk/whats-on/family-kids-news/50-free-cheap-
family-events-9311658 
 
Where Can We Go: http://wherecanwego.com  
 
In Your Local: http://inyourlocal.co.uk (fun things to do with your children over half 
term) 
 
 

Generation NOISE  
 

NOISE in DLI 
 
Sunderland Echo, Weds 21 January http://www.sunderlandecho.com/whats-
on/arts/make-a-noise-for-gallery-s-new-art-project-1-7062186 
 
Northern Echo, 24 January 
http://www.thenorthernecho.co.uk/news/local/northdurham/durham/11739270.After_
Air__get_ready_for_Generation____Noise/?ref=rss 
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Museums Association website 2 February 15: 
http://www.museumsassociation.org/museum-practice/new-practice/02022015-
partnership-project-aims-to-engage-families-with-contemporary-art 
 
Bishop Auckland Radio, 3 February 15: https://audioboom.com/bishopfm 
 
The Crack listing: http://www.thecrackmagazine.com/view-event/19585 
Netmums listing: http://www.netmums.com/durham/whats-on/view/generation-noise-
1 
 
North East Family Fun Review: 
http://www.northeastfamilyfun.co.uk/2015/02/generation-noise-at-dli-museum.html 
Review also tweeted by North East Family Fun and Facebooked via various groups - 
estimated social media reach min: 20,000 
 
Netmums listing: http://www.netmums.com/durham/whats-on/view/generation-noise-
1 
 
 

NOISE in Gymnasium 
 
Visit Berwick: http://www.visitberwick.com/exhibition/generation-noise-berwick 
 
netmums: http://www.netmums.com/northumberland/whats-on/view/generation-
noise-at-berwick-gymnasium-gallery 
 
Border Events: 
http://www.borderevents.com/event/generation_noise_by_owl_project 
 
Theatres Online: http://www.theatresonline.com/theatres/berwick-upon-tweed-
theatres/maltings-theatre/website.html 
 
Berwick Advertiser: http://www.berwick-advertiser.co.uk/what-s-on/arts-
entertainment/berwick-exhibition-expected-to-be-loud-and-popular-1-3755801 
 
Engage website re Children's Art Week: http://engage.org/caw_events.aspx?id=29 
 
Berwick Advertiser feature: Thursday June 18th (link unavailable. Hard copy in 
appendix) 
 

NOISE in Central 
 
Lancashire Arts Development Bulletin (figures unavailable) 
 
MCR14 Magazine http://issuu.com/manchestermagazine/docs/mcr_14_ 
 

NOISE in Towneley 
 
Burnley Borough Council website (link no longer available): 
www.burnley.gov.uk/news/towneley-hall-promises-loud-fun-families 
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Netmums - 
http://www.netmums.com/rochdale-bury/whats-on/view/generation-noise-2 
 
http://www.netmums.com/east-lancashire/local/view/indoor-play/museums/towneley-
hall-art-gallery-and-museum 
 
Towneley Hall leaflet ï (out throughout 2014/15 ï 20,000 printed)  
https://issuu.com/burnleygraphics/docs/towneleygeneralleaflet2014 
 
 

The Tree, The Caterpillar and the Butterfly 
 

The Tree at DLI 
 
Durham County News (no link available) 
 
Family Arts Festival website 
http://www.wherecanwego.com/event/928932-get-creative-family-arts-festival-the-
tree-the-caterpiller-and-the-butterfly/events.aspx 
 
The Northern Echo: 
http://www.thenorthernecho.co.uk/entertainment/13781271.Family_fun_time/ 
https://www.list.co.uk/event/519442-the-tree-the-caterpillar-and-the-butterfly/ 
 
The Crack website and printed version (no link available) 
 
What's On North East (no link available) 
 
Northern Echo: 
http://www.thenorthernecho.co.uk/news/local/northdurham/13877326.The_Tree__Th
e_Butterfly_and_the_Caterpillar_exhibition_comes_to_Durham/ 
 
Durham Times: 
http://www.durhamtimes.co.uk/news/13877326.The_Tree__The_Butterfly_and_the_
Caterpillar_exhibition_comes_to_Durham/ 
Lucy interview Bishop Auckland Radio 
a-n Magazine: https://www.a-n.co.uk/events/pollinators 
 

The Tree at Towneley 
 
XBox Geek News: http://paper.li/XboxGeekNews/1308448431?edition_id=8bdc1880-
b8a5-11e5-9828-0cc47a0d164b 
 
Lancashire Arts Development e-bulletin - 1 Feb 16 (no link available) 
 
Lancashire Telegraph: 
http://www.lancashiretelegraph.co.uk/news/burnley/14189273.Spectacular_interactiv
e_display_on_its_way_to_Towneley_Hall/ 
 
Burnley Council website (link no longer live): http://www.burnley.gov.uk/news/tree-
caterpillar-and-butterfly-exhibition-comes-towneley 
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The Tree at Gymnasium 
 
Berwick Advertiser feature on website, 7 July 16 - http://www.berwick-
advertiser.co.uk/what-s-on/arts-entertainment/enchanting-interactive-exhibition-
inspired-by-nature-and-technology-1-4170875 
 

The Tree at Central 
 
Blog by Gloria Ronchi in a-n Magazine: https://www.a-n.co.uk/events/the-tree-the-
caterpillar-the-butterfly-2 
 
Cheers Magazine: http://cheersmag.com/article/the-tree-the-caterpillar-the-butterfly-
generation-tour 
 
What's On Tameside: 
http://whatson.tameside.gov.uk/eventscalendar/event.asp?eventid=7702 
 
Tameside Service Information Directory: http://www.tameside-sid.org.uk/listing-
details.asp?lid=2502 
 
  

Musical Chairs  
 
All venues:  
Family Arts Festival website - eg: 
http://www.familyartsfestival.com/event/Musical_Chairs/6813 
 

Musical Chairs at Central  
 
Where can we go website 
http://www.yourtameside.com/arts/1255-interactive-musical-chairs-exhibition-at-
tameside-central-art-gallery 
 
The List: full link no longer available: https://www.list.co.uk/place/73493-central-art-
gallery/ 
 
Mums in the Know: http://mumsintheknow.co.uk/event/opening-of-musical-chairs-
tameside-interactive-family-exhibition/  
 
Manchester Evening News: http://www.manchestereveningnews.co.uk/whats-
on/family-kids-news/things-to-do-kids-manchester-10228525  
 
Your Tameside: http://www.yourtameside.com/arts/1255-interactive-musical-chairs-
exhibition-at-tameside-central-art-gallery 
 
Tameside Life: http://www.tamesidelife.co.uk/events/35388/events-in-
tameside/musical-chairs 
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Mums Net: http://local.mumsnet.com/stockport-tameside/other-local-events/480451-
musical-chairs 
 
Tameside local authority website: 
http://www.tameside.gov.uk/museumsgalleries/central/exhibitions 
Free Hosting website (website no longer available): 
http://freehosting.work/Media/1090674643419752243_10190984 
 

Musical Chairs at DLI 
 
NetMums: http://www.netmums.com/durham/whats-on/view/generation-tour-musical-
chairs 
 
The Chronicle Live: http://www.chroniclelive.co.uk/whats-on/whats-on-news/culture-
magazines-recommendations-stuff-make-10790034 
 
Primary Times website: http://www.primarytimes.net/sunderland/listings/musical-
chairs-71693 
 

Musical Chairs at Gymnasium  
 
Berwick Advertiser on website - 12 May 16: http://www.berwick-
advertiser.co.uk/what-s-on/arts-entertainment/unique-take-on-party-game-1-4123192 
 
Also appeared in Berwick Advertiser printed version and on their Facebook page: 
https://www.facebook.com/BAdvertiser/posts/1322971364383205 
 
Netmums: http://www.netmums.com/northumberland/whats-on/view/generation-tour-
musical-chairs-1 
 
Visit Berwick: http://visitberwick.ntads.co.uk/exhibition/musical-chairs-generation-
tour&ssid=105160 
 

Musical Chairs in Towneley 
 
Burnley Council website: www.burnley.gov.uk/news/towneley-hall-promises-loud-
fun-families 
 
Pointme listing: http://pointme.org.uk/events/838 
 
Visit Lancashire (link no longer live): http://www.visitlancashire.com/whats-
on/musical-chairs-p835790 
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Appendices 
(see separate documents attached) 

1. Visitor postcard example 

2. Visitor postcard evaluation results by venue and exhibition  

3. Twitter analytics  

4. Staff questionnaire example 

5. Artists comments in full 

6. Curators comments in full  

7. PR examples 

8. Marketing materials examples 
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